Why do students seek enrollment into a bachelor\u27s degree program in hospitality management? by Dinan, Terrance R.
Rochester Institute of Technology
RIT Scholar Works
Theses Thesis/Dissertation Collections
3-13-2006
Why do students seek enrollment into a bachelor's
degree program in hospitality management?
Terrance R. Dinan
Follow this and additional works at: http://scholarworks.rit.edu/theses
This Thesis is brought to you for free and open access by the Thesis/Dissertation Collections at RIT Scholar Works. It has been accepted for inclusion
in Theses by an authorized administrator of RIT Scholar Works. For more information, please contact ritscholarworks@rit.edu.
Recommended Citation
Dinan, Terrance R., "Why do students seek enrollment into a bachelor's degree program in hospitality management?" (2006). Thesis.
Rochester Institute of Technology. Accessed from
Hospitality Management Bachelor's Degree 
ROCHESTER INSTITUTE OF TECHNOLOGY 
Department of Hospitality and Service Management 
Graduate Studies 
M.S. Service Management 
Presentation of Thesis/Project Findings 
Name: Terrance R. Dinan SS# ____ _ Date: ________ _ 
Title of Research: Why Do Students Seek Emollment Into a Bachelor's Degree 
Program in Hospitality Management? 
Specific Recommendations: (use other side if necessary) 
Thesis Committee: (1) James W. Jacobs, Ph.D. (Chairperson) 
(2) James Myers, Ph.D. 
OR (3) 
----------------
Faculty Advisor: Joan Johnson, Ph.D. 
Number of Credits Approved: 4 
9-\4-o~ 
Date 
Joan Johnson 
Committee Chairperson's Signature 
14rw 
Date 
J. W. Jacobs Jr. 
Committee Signature 
Note: This form will not be signed by the Department Chairperson until all corrections, 
as suggested in the specific recommendations (above) are completed. 
cc. Department Student Record File - Original 
Hospitality Management Bachelor's Degree 
ROCHESTER INSTITUTE OF TECHNOLOGY 
Department of Hospitality and Service Management 
Graduate Studies 
M.S. Service Management 
Statement Granting or Denying Permission to Reproduce Thesis/Graduate Project 
The Author of a thesis or project should complete one of the following statements and 
include this statement as the page following the title page. 
Title of Thesis/project: Why Do Students Seek Emollment Into a Bachelor's Degree 
Program in Hospitality Management? 
I, , (grant, deny) permission to the Wallace 
Memorial Library ofR.I.T., to reproduce the document titled above in whole or part. 
Any reproduction will not be for commercial use or profit. 
OR 
I, __ TL..le""'IT.LJa ...... n ..... c"""'euR~DL.<.Uin ...... a ..... nL.....-_, prefer to be contacted each time a request for 
reproduction is made. I can be reached at the following address: 
Date March 13, 2006 Signature ___________________ _ 
HospitalityManagement Bachelor's Degree
ABSTRACT
This study identifies underlying factors which influence students to enroll in a
hospitalitymanagement bachelor's degree program. It is an important study for
educational institutions from the standpoint of recruitment and for the purpose of
assessing student aspirations. This study focuses exclusively on the question: "Why do
students seek enrollment into a bachelor's degree program in hospitality
management?"
New York City College ofTechnology, 300 Jay Street, Brooklyn, New York is
the sole institution surveyed in this study.
The findings of this study indicate that students seek such enrollment because
they have come to believe that hospitality industry jobs are not only exciting and
interesting, but also expanding, thereby providing opportunity for their personal growth.
Additionally, the students have concluded that a bachelor's degree will provide a better
foundation upon which to build their careers than other means of career training.
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CHAPTER I: THE PROPOSAL
Introduction
In the United States alone "the huge boom in hospitality enterprises (defined as
restaurants, lodging, and travel and tourism), which in 1998 was an $800 billion business,
is expected to increase 50 percent by
2010"
(Crockett, 2002, p. 18). Michael Bartlett,
senior vice president of the National Restaurant Association Education Foundation
(NRAEF) and executive director of the Hospitality Business Alliance (HBA), along with
other industry leaders, projects that by 2010 "food service operations alone will require
more than 100,000 new managers annually to keep up with growth"(Crockett, 2002, p.
8). What do we know about those who will seek to fill these anticipated positions?
In October 1999, Career World published an article by SallyWood entitled
"Choosing a
Major." Ms. Wood recommends a four step approach: Relax, Explore the
Possibilities, Participate in the School-to-Careers Program, and See Your Counselor.
Further she advises the student "to make the connection between what you like to do and
what you could major in at college"(Wood, 1999, p. 2). The suggested career path
choices along with the attendant personal proclivities are extremely comprehensive.
Ranging from Forest Ranger to Certified Public Accountant with interest couplings from
liking animals to liking to solve problems, this advisory is notably devoid of any specific
reference to hospitality industry possibilities. New York City College ofTechnology's
web site notes, "With annual expenditures ofover $2 trillion, hospitality and tourism has
become the world's largest industry" (New York City College ofTechnology [NYCCT],
2004). In 2002, the accommodation and food services portion of these related industries
accounted for five hundred and twenty-one billion dollars of the United States gross
HospitalityManagement Bachelor's Degree
domestic product (U.S. Department ofCommerce [USDC], 2004). With the exception of
the Australian case study conducted by G. Barry O'Mahony, Alan M. McWilliams and
Paul A. Whitelaw at Victoria University, Melbourne, entitled "Why Students Choose to
Enrol in a Hospitality Degree Course: An Australian Case
Study"
(O'Mahony,
McWilliams, Whitelaw, 2000), research regarding the reasons why students choose this
important career path is lacking. This void is ofparticular concern because while
employment in the leisure and hospitality industries totaled eleven million, nine hundred
and sixty-nine thousand people in 2002, it is projected to increase nearly eighteen percent
by 2012 to fourteen million, one hundred and four thousand. This represents an increase
of two million, one hundred and thirty-five thousand job positions (an increase of
approximately eighteen percent) just in the United States (U.S. Department ofLabor
[USDL], 2004).
Considering the enormous scope of the hospitality industrywith international
expenditures currently in excess of two trillion dollars and American jobs within this
industry projected to exceed fourteen million by 2012, it is relevant to not only
acknowledge the schooling requirements posited by industry leaders as evidenced by the
activities and aspirations of such organizations as NAREF, HBA and the Travel Industry
Association ofAmerica (TLA), (Crockett, 2002, p. 18), but further to discover specific
data relating to what entices students to seek formal education specific to this career
specialty. The stated major finding of the landmark study conducted by the Elliot
Leadership Institute at Johnson and Wales University, The Next Generation of
Leadership Research Identifying and Validating the Critical Needfor Leadership
Development in the Hospitality and Foodservice Industries, is clearly poignant. "There is
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a clear-cut need for leadership development at all levels ofmanagement in the hospitality
and foodservice industries, and that need is particularly acute among middle managers
and senior executives who are the future leaders of
tomorrow" (Elliot, 2003, p.l). Of the
five hundred and forty CEO's, CFO's, CTO's, COO's, Senior VP's, VP's and the like,
participants who were chosen as acknowledged leaders within these industries today,
ninety-seven percent had college education included in their resumes. It is apparent that
two of the unmistakable points are:
1 . The future of the hospitality and foodservice industries depends upon
developing leaders.
2. Those who will be tomorrow's leaders will overwhelmingly be college
graduates from a variety of academic disciplines.
Discovering specific data relating to what entices students to seek enrollment into a
bachelor's degree program in hospitalitymanagement can provide an important
foundation for educators in their efforts to address issues concerned with the needs,
aspirations and expectations of today's students. Students must be prepared to become
not only workers but, indeed, ultimately leaders within the hospitality industry. The
realization of this goal is critical to the hospitality and foodservice industries as a whole.
On an individual basis, it is ofunparalleled importance to students with aspirations of
excelling within their chosen field of occupation.
Background
By the year 2010, food service operations alone will require more than one
hundred thousand new managers annually to keep up with growth in the United States.
Clearly the U.S. educational community has attempted to address this need with more
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than one thousand college level hospitality programs (Crockett, 2002, p. 18). Although
many of those who will achieve the highest levels of leadership will have degrees in other
disciplines, as evidenced by the participants in the Elliot Group study wherein only six
percent had attended hospitality schools, (Elliot, 2003, p.3), here we are concerned with
those who seek a hospitality degree. What do we know about the students who will enter
these institutions? Albeit certain biographical data is attendant to the application process,
how can we effectively consider and address student needs, aspirations and expectations
without knowing what enticed them into our programs? On another level, can certain
knowledge of these enticements aid in recruitment activities? Industry leaders have
expressed a critical need for leadership development in the hospitality and foodservice
industries (Elliot, 2003, p.l). The mission statement of the hospitalitymanagement
department ofNYCCT clearly states the goal ofproviding students with the skills
requisite for successful careers (NYCCT, 2004) and the Preston Robert Tisch Center for
Hospitality, Tourism, and Sports Management at New York University instructs
prospective students that "our program is a conduit to the top tiers of the hospitality,
tourism, and sports management
industries" (New York University [NYU], 2004).
Numerous studies have been accomplished concerning
students'
choice of institution. A
longitudinal study conducted from 1986 to 1994 specifically addressed the effects of
economic and environmental realities on student decisions. This purpose is clearly
expressed in the title, Going to College, How Social Economic andEnvironmental
Factors Influence theDecisions Students Make. In this study, commenting on policy
makers, the authors note that "with the declining number ofhigh school graduates during
the past two decades and the upward spiral of college costs, few should be surprised that
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college policymakers have sought to better understand the reasons students choose to
enroll in their schools"(Hossler, 1999, p.7). A survey conducted by the George H.
Gallop International Institute finds that academic ability is the top predictor in college
decisions (Ponessa, 1995, p.3). "College Choice: Understanding Student Enrollment
Behavior"
reports on the psychology, sociology and economics underlying college choice
behavior (Paulsen, M.B., 1990). We still do not know why students seek to enter a
bachelor's degree program in hospitalitymanagement. The interests of the industry, the
educators, and the students demand a specific study which will identify the reasons why
students choose to major in hospitalitymanagement.
Problem statement
Why do students seek enrollment into a bachelor's degree program in hospitality
management? A response to this question, framed in terms such as evidence indicates,
studies show or XYZ study finds would have some level of defined legitimacy and
satisfaction. As there appear to be no such study or studies, there is no evidence nor are
there any findings and thus we are confined to forbear responses with preambles such as I
expect, I assume, I suppose or I would think. One would think that such responses are
not only presumptuous but also inadequate to any purpose. Knowledge of the factors
influencing an educational choice which represents a threshold into a two trillion dollar
industry with growing managerial needs may provide a useful tool to both educators and
industry in areas of recruitment, retention and development of students and employees
respectively.
This study is entered into with no hypothesis or preconceived prejudices. As it
will be a limited study, it is intended to invoke further inquiry while at the same time
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providing a legitimate foundation specific to answering the question, "Why Do Students
Seek Enrollment Into a Bachelor's Degree Program in Hospitality
Management?"
Although the participation in this study is limited to students enrolled at NYCCT it is
expected that the findings may have more universal implications.
Purpose
The purpose of this study is to answer the question, "Why do students seek
enrollment into a bachelor's degree program in hospitalitymanagement?"Specifically,
what factors influence their decisionmaking and how do those factors relate to their
expectations and aspirations? For example, do the students simply hope for a "good
job"
or do they aspire to become seniormanagement? The data compiled is intended to
provide a tool to be used by educators in assessing and evaluating current and planned
curriculum, as well as student enrollment issues. This information may also be important
and useful to industry leaders particularly in their efforts to enhance the image of
hospitality management careers or the industry or both, through their participation in
organizations such as NAREF, HBA and TLA. Further, these findings may be a helpful
tool for students by providing them with more meaningful information about others
considering college enrollment into a bachelor's degree program in hospitality
management when making career and educational decisions.
Limitations
This study is intended to be limited in scope, focusing exclusively on the topic
question: "Why do students seek enrollment into a bachelor's degree program in
hospitality
management?"
Any ancillary questions engendered, while possibly worthy of
a study on their own merit, if taken here would serve only as a distraction and
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infringement upon clarity to this purpose. This study is further limited to one institution,
NYCCT, and to one time frame, the academic year 2004-2005.
It is assumed for the purpose of this study that the sample polled, while limited to
those enrolled in a bachelor degree program in hospitalitymanagement and engaged in
first year bachelor degree curriculum at NYCCT during the academic year 2004-2005,
represents a sufficiently diverse aggregation which will serve as a useful base ofdata and
should be of interest and usefulness to the broader hospitality education community.
Significance
As evidenced by the Elliot Group study, the hospitality industry has identified "a
clear-cut need for leadership development at all levels ofmanagement"(Elliot, 2003, p.
1). The findings of this study underscore the welcoming or hospitable environment
within the industry's management structures wherein today significant majorities hail
from diverse educational disciplines (Elliot, 2003, p. 3). Thus, while it is recognized that
a hospitality degree is not requisite in achieving hospitality leadership, it is one of the
portals to that ascendancy. The fact that there are more than one thousand college level
hospitality programs in the United States today (Crockett, 2002, p. 3) serves as sufficient
evidence that post secondary education in hospitality studies is sought after by a large
number ofpeople. While it is recognized that the industry's needs formanagerial talent
will ofnecessity be satisfied by entrants from diverse educational disciplines, the scope
of this study is limited only to that segment who seek entry into a bachelor's degree
program in hospitalitymanagement.
Educators in the hospitality management field face the challenge ofproviding the
educational foundation to today's students which will equip them with the cognitive,
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affective and psychomotor skills requisite for them to achieve, contribute and lead in a
two trillion dollar industry. Considering this dollar volume and the career scope of this
industrywhich includes restaurants, lodging, travel and tourism (Crockett, 2002, p. 8), it
is important for educators to understand the goals of their students. The answers to the
question "Why do students seek enrollment into a bachelor's degree program in
hospitalitymanagement?"will identifymany of these student generated goals and
expectations.
Definition of Terms
Affective skills: Although difficult to measure directly, this important domain deals with
attitudes, values, feelings, and emotions. The affective domain has five levels:
Receiving
Responding
Valuing
Organization
Characterization
(Bott, 1996, p.l 1-13)
Bachelor 's degree: An undergraduate degree awarded for a course ormajor that
generally lasts three or four years. (Note: postgraduate degrees beginning "Bachelor of .
. such as the Bachelor ofCivil Law and Bachelor ofPhilosophy degrees awarded by
the University ofOxford, are not included for purposes of this study.) (Wikipedia, online
encyclopedia)
Cognitive skills: Refers to the domain ofknowledge and intellectual learning ofwhich
the six levels are:
Knowledge
Comprehension
Application
Analysis
Synthesis
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Evaluation
(Bott, 1996, p.l 1-13)
Enrollment: To be enrolled is to be made a member of some unit or organization. As it
relates to this study, "enrollment
issues"
refers to any and all decisions and activities
required by the student and the college to effectively and properlymake that student a
member of the student body of that institution (Webster's Dictionary, 1983, p. 605).
Factor: Any of the circumstances, conditions, etc. that bring about a result (Webster's
Dictionary, 1983, p. 656). Thesaurus synonyms which apply in this case are:
circumstance, situation, cause, coincidence, condition, detail, fact, feature, particular and
thing (Thesaurus.reference.com, 2005).
Hospitality industry: All businesses engaged in providing retail services for the
consumption of food and/or beverages (restaurants), those providing lodging and those
engaged in travel and tourism (Crockett, 2002, p. 18).
Leadership development: The development by an individual of those competencies
deemed necessary for effective business leadership. The competencies are:
Interpersonal communications
Team building
Decision making
Strategic planning
Conflict management
Creative thinking
Corporate-culture alignment
Developing and training others
Mentoring others
Time management
Performance evaluation
Public speaking
Financial management
(Elliot, 2003, p. 4)
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Middle management: Four levels ofmanagement are often cited. Top management
includes presidents and founders. Seniormanagement includes vice presidents and
department heads. Middle management is made up ofmultiunit managers or the
equivalent. Below this level there are unit managers and all other employees (Elliot,
2003, pp. 2-3).
Psychomotor skills: This refers to the domain ofphysical skills such as typing, pounding
a nail, manipulating instruments, and walking and chewing gum at the same time. The
psychomotor domain has four levels:
Observation
Imitation
Practice
Adaptation
(Bott, 1996, pp. 16-17)
Recruitment: This refers to all activities engaged in by a place of learning intended to
entice potential students to seek to enroll as a student in that institution.
ThesisOutline
Results of this study will identify factors contributing to the decisionmade by
students to seek entry into a Bachelor's Degree Program in HospitalityManagement at
NYCCT. To the extent that these factors relate to student aspirations and expectations,
these findings are intended to provide a tool to be used by educators in assessing and
evaluating student enrollment issues. Chapter II will present a review of the literature. In
this chapter, the inception of a bachelor's degree in hospitalitymanagement is described
along with a profile of continuing industry demands upon the educational community.
Also in this chapter, a study concerning student choice of a college and a major is
presented. Further, a study conducted in Australia, which contains some similar aspects
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to this study, is reviewed attendant to those aspects. Chapter III, dealing with
methodology, specifies and profiles the sample group, describes the design and
administration of the survey, addresses its validity and reports on the method of
collection and analysis applied in this study. Chapter IV addresses the findings of the
study. Chapter V presents a summary, conclusions and recommendations.
The limited scope of this study, one institution (NYCCT) and one sought after
degree (Bachelor's), invites further studies. It will be useful to know whether the study
can be replicated nationally and internationally. Further studies may also look at
motivations or enticements relative to other hospitality degree quests (i.e. Associate and
Masters), providing fodder for further study and enlightenment.
11
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CHAPTER II: LITERATURE REVIEW
History
Secular higher education as we know it in the Western World may be traced back
to Rome and the year 280 Before Christ (BC). It was in that year that Coruncanis began
the first known public instruction in Roman law. The foundation for this school of law
was laid down by the secretary ofAppius Claudius the Blind in 304BC when he
published a
"formulary"
ofproper legal procedures attendant to the written law ofRome.
Prior to this event, this valuable information was closely guarded and kept secret by a
priestlymonopoly. This written law, the famous Twelve Tables of the Decemvris, was
approved by the Roman Assembly and displayed publicly in the Forum in 451BC. Thus
we can conclude that the evolution of the process ofLaw Written to Law School resulted
from one hundred and seventy-one years of incubation (Durant, 1944, pp. 23-32).
Although it is reasonable to assume that the reality ofhospitality is no less ancient
than that of law, mankind would wait more than twenty-two centuries following the
advent of the first school of law before the first school ofhospitalitywould grace our
world.
The concept of formal instruction in hotel management had been posited to
Cornell by John Howie as early as 1912. The university President Jacob Gould
Schurman responded that the idea was "absolutely out of the
question."
Following the formation of the American Hotel Association (AHA) in 1917,
Howie, along with other education committee members such as Ellsworth M. Statler,
Frank A. Dudley and Lucius M. Boomer, continued to pursue this idea. "They hoped to
turn hospitality from a trade learned by apprenticeship into a profession learned in a
12
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classroom"
(Edmondson, 1996, p. 8). Following much negotiation and discussion,
including the commitment by the AMA to fund the program, a four year course in
institutionmanagement that would lead to a bachelor of science degree was formulated
and announced.
In September 1922, the Hotel Department in Cornell's School ofHome
Economics in the New York State College ofAgriculture opened its doors. It was "the
first of its kind anywhere"(Cornell, 2005). As of this writing, higher education in
hospitality has been in existence for eighty-three years; in law, two thousand two hundred
and eighty-five years. Clearly hospitality is a newcomer in the domain ofhigher
education.
Despite the relative late start in the higher education domain, it is interesting to
note that while today there are more than one thousand college level hospitality programs
in the United States (Crockett, 2002, p. 18), there are but one hundred and eighty-one law
schools (Legal Quicklinks, 2005). This rapid proliferation, from zero to one thousand
plus in under one hundred years, may excite our interest regarding the nature of the
demand for this education by the hospitality industry. It should further spark our interest
to know what motivates students to fill that demand.
Industry Demands
A comprehensive grasp of the hospitality industry's demand for higher education
in this occupational domain may be gleaned from the landmark study "The Next
Generation ofLeadership Research, Identifying and Validating the Critical Need for
Leadership Development in the Hospitality and Foodservice
Industries,"
commissioned
by The Elliot Leadership Institute at Johnson and Wales University [J&W], Elliot
13
HospitalityManagement Bachelor's Degree
Solutions, LLC, Nations Restaurant News, and the foodservice Division ofPepsi-Cola
North America. In his remarks accompanying the publication of this 2003 study, Dr.
John Bowen, President of J&W stated, "With the release of these findings, clearly the
marketplace has spoken, and it has said there is a void in the leadership competencies.
The findings not onlywill affect the hospitality and Foodservice industries, but will
directly impact the programs and services that we offer to our students and alumni"
(Elliot, 2003, p. 2).
In the Research Rational section of the study these questions are posited: "How
many leaders do we have in our
industry?"
and "How manymore leaders will we need to
ensure the future success of our industries?" Although this report finds that significantly
more leaders in hospitalitymanagement will soon be needed, it does not give specific
figures. However, NAREF and others allude to the answer and the scope of the needs,
projecting that by the year 2010, the 100,000 new managers coming on line annuallywill
be insufficient to fill the demands of food service alone (Crockett, 2002, p. 18). The
2005 Restaurant Industry Forecast, prepared by the National Restaurant Association
Research Department, documents an expected increase in United States restaurant
industry jobs totaling one million eight hundred thousand by 2015. This growth, which
will stand the industry's employment at fourteen million, extends across all occupational
categories. Ofparticular interest is the projected increase ofone hundred and fifty-nine
thousand positions in the job categories of first-line supervisors and foodservice
managers (National Restaurant Association Research Department, 2004, p. 27).
A further definitive question put forward is "When does leadership development
become a
priority?"This last query is most poignant. However, before addressing the
14
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findings, it is prudent to examine the credentials of those contributing to the answer.
From the perspectives of occupational and educational achievements, the respondents are
thusly described:
1. Occupation:
a. CEO, CFO, CTO, COO, Founder, Corporate Senior VP, VP...48%
b. Multiunit/Corporate and Field Operations Directors 36%
c. Other 16%
Total 100%
Figure 1
1. Occupation
16%
CEO, CFO, CTO, COO,
Founder, Corporate
Senior VP, VP
48% ? Multiunit/Corporate and
Field Operations
Directors
? Other
2. Education:
a. Bachelors or Advanced Degree 71%
b. Post High School (less than Bachelors Degree) 26%
c. High School Graduate 3%
Total 100%
Figure 2
2. Education
Bachelor's or Advanced
Degree
? Post High School/less
than Bachelor's Degree
? High School Graduate
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3. Educational institution:
a. College or University 74%
b. Junior College/Culinary School/Other 20%
c. Hospitality School 6%
Total 100%
Figure 3
3. Educational Institution
I College or University
0 Junior College/ Culinary
School/ Other
? Hospitality School
The respondents were overwhelmingly representative of the top strata of the
hospitality industry. Further, 97% had some post high school studies and 71% held
advanced or bachelor's degrees. Yet, when asked where and/or how they acquired their
most valued competencies which propelled them into their leadership positions, the
experience of their formal educations was not deemed to be significant. On the contrary,
these respondents answered that it was their "general
life"
experience, "on the
job"
experience and the coaching of a mentor which provided these necessary tools. The real
question at this point becomes whether the industry should adopt a passive or proactive
strategy for the future. Should the acquisition of the requisite tools for leadership, people
skills, creative and strategic thinking, managing and apportioning time, and financial
competencies continue on the current path hoping that enough leaders will develop by
16
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themselves, or can a strategy be devised which would ensure the future success of the
industry? In the study summary, this question is thus answered: "The results of the study
clearly validate the need for amore formalized leadership development focus within the
hospitality industry" (Steve Calderia, VP, Pepsi-Cola, Elliot, p. 8). Leadership
development becomes a priority when leaving it to chance becomes unacceptable.
Formalized leadership development is in the domain ofhigher education and industry has
clearly indicated a demand for this in school curricula. Further, it is evident that industry
demand for one hundred thousand new managers coming online annually with higher
education in their portfolios can not bemet by the currently available hospitality
programs.
Choosing aCollege and aMajor
There is much interest in the topic of college choice shared by students and
schools alike. The student asks: How do I choose a college? The school asks: How do
we influence students to choose this college? In their study "How do High School
Students Structure an Important Life Decision? A Short-Term Longitudinal Study of the
College Decision-Making
Process," Kathleen M. Galotti andMelissa C. Mark address
this intriguing topic.
The study focuses on student input into the college selection process. Particularly
addressed are the types of information the student relies upon and the factors that students
consider in making their college choice. The four most frequently consulted sources of
information were found to be:
Parents/guardians
Friends
17
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Materials in the guidance center
College brochures
Colleges may be pleased to note that "information from college admissions
representatives"
exerted the greatest influence over time.
The findings of this study tell us that most students quickly confine their search
consideration to four or five schools. The criteria used to evaluate which school is most
desired are consistently comprised of eight to eleven factors. The joined factors of cost
and financial aid are conditioned on family situation. Beyond this, the factors which
emerge as most significant are:
Majors/programs offered
Campus atmosphere
Location
(Galotti, 1994, pp. 589-607).
The choice of college is intrinsically linked to choice ofmajor. As noted above,
majors/programs offered is one of the most significant factors surrounding college
selection. This begs the question: How does a high school student go about choosing a
major in the first place? Career World published an article addressing this very question
in 1999. The author of the article "Choosing a
Major"
offers a four step approach to this
important decision:
Step 1 Relax
Step 2 Explore the Possibilities
Step 3 Participate in the School-to-Careers Program
Step 4 See Your Counselor
18
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Relax because "you can always change yourmajor."
Explore the possibilities after you enter college because "You may discover some
completely new interests that lead to career
possibilities"(Wood, 1999, p. 26).
Participate in the school-to careers program because "Once you have decided on a
career path, you can explore the many specific majors and careers that fit in each
area."
See your counselor because "Most counselors'offices have scads of information
about career paths, college majors and
colleges"
(Wood, 1999, p. 27). This cogent advice
is supplementedwith specifics in the following reference chart:
LINKYOUR INTERESTS TO A MAJOR
To make the connection between what you like to do and what you could major in
at college, ask yourself the following:
Are you creative?
Consider majoring in Consider a career as
Communications a radio or television broadcaster
a newspaper reporter
a motivational speaker
an actor/actress
a writer/editor
a sign language/oral interpreter
a media time salesperson
Art an artist
an art instructor
a graphic designer
Music a singer
a dancer
a choreographer
an instrumentalist
Do you like to file, organize, persuade, assist others, and solve problems?
Consider majoring in Consider a career as
Accounting/Finance an accountant
a certified public accountant
an auditor
an actuary
a bank officer
a broker
Computers a computer operator
19
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a computer programmer
a legal transcriptionist
a software developer
a database administrator
Business management a store manager
an entrepreneur
Marketing an advertising account executive
a marketing director
a purchasing agent (buyer)
Do you like to work with people who are injured or ill?
Consider majoring in Consider a career as
Nursing a registered nurse
a practical nurse
a school nurse
Medicine a physician
a dentist
a psychiatrist
a pharmacist
A therapy field a physical therapist
an occupational therapist
a recreational therapist
a sports medicine clinician
Do you like to help others?
Consider majoring in Consider a career as
Social work a social worker
Education a teacher
a school counselor
a school administrator
Criminal justice/ a probation and parole officer
law enforcement a rehabilitation counselor
a special agent
a police officer
Do you like to work with technology?
Consider majoring in Consider a career as
Computer a systems analyst
information systems a school technology coordinator
a computer network administrator
a computer engineer
Engineering an electrical/electronics engineer
Aerospace/avionics an aerospace engineer
an air traffic controller
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Do you like to be outdoors?
Consider majoring in Consider a career as
Agriculture an agriculture extension agent
an agriculture economist
Geology a geologist
a geophysicist
Conservation a conservation agent
a forest ranger
a game warden
Do you like animals?
Consider majoring in Consider a career as
Veterinary science a veterinarian
a marine biologist
(Wood, 1999, pp. 26-29)
Considering that hospitality and tourism has become the world's largest industry
with annual expenditures of over $2 trillion, it is noteworthy and possibly provocative
that it is completely lacking representation in such a comprehensive exploration.
Ultimately this important combination decision of college and major is
accomplished in countless households the world over each and every year. This
regularity in no way diminishes the impact and importance of each individual decision.
As professionals, counselors and college admissions officers are behooved to counsel
their clients wisely on this issue.
AnAustralian Case Study
This paper, published in the Cornell Hotel and Restaurant Administration Review
in February 2001 and authored by G. Barry O'Mahony, AlanM. McWilliams and Paul A.
Whitelaw, is entitled "Why Students Choose to Enrol in a Hospitality Degree Course: An
Australian Case Study." "The aim of this research was to explore the issues involved in
students'decisions to enrol in hospitality studies at Victoria
University"
(O'Mahony,
2000, p. 1). It is prudent to note that the raison d'etre of the study was more firmly
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centered on why students enroll at Victoria University rather than on whyHospitality
Management. Despite the incongruity of intended purpose between this study and the
one at hand, various findings as published in this report are cogent and instructional.
As it applies to the choice ofhospitality studies specifically, the majority of the
students, fifty-three percent, determined to study at VictoriaUniversity prior to choosing
hospitality studies. Noting that eighty-nine percent of the students enrolled in the
University's Catering and HospitalityManagement Degree Program resided in that locale
(Victoria State) prior to applying for admission, it is evident that location was the primary
driving factor in the decision made by these students to seek enrollment in the first place.
This is supported by the further finding that only ten percent of those enrolled "had made
a decision to embark on a career in the hospitality industry before they had decided on a
course of study, presumably to compliment this
decision"
(O'Mahony, 2000, p. 6).
Ultimately the prevailing influences on student decisions to engage in hospitality
studies were positive perceptions of the hospitality industry. "These perceptions resulted
from personal observations, personal experience as casual or part time employees, media
reports on the projected rates of growth in the hospitality sector and from discussions
with other referent
groups"(O'Mahony, 2000, p. 9). No major influence was found to
have emanated from parents, teachers, school counselors or peers.
Developing Themes for the Likert Scale Response Instrument
In order to learn what circumstances or conditions contributed towards the
students'
ultimate decisions to seek enrollment into a bachelor's degree program in
hospitalitymanagement, it was first necessary to consider what areas could be reasonably
and appropriately explored and then to categorize them with nomenclature which would
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bemeaningful and clear. The intent of this exercise is to define the scope of the
statements rendered in the Likert instrument and to insure that the intended scope is fully
addressed.
One of the areas of interest concerns the choice of the hospitality industry as a
career goal. Is this a decision based upon settling for something that the students
determined that they could succeed in doing or is it something which they reallywant to
do? If they really want to pursue the hospitality industry, what has caused them to reach
that decision? Of all the possible influencing factors which may contribute to the end
decision to seek a bachelor's degree in hospitality management, this maywell be
considered the first in importance.
Statements in the Likert instrument dealing with this area are described as and
named "Primary Influences". The term primary was chosen because of the following
definitions of the word:
first in time or order ofdevelopment;
first in importance; chief; principal; as, aprimary policy (Webster's, pp.
1428-1429).
Another area of interest concerns inputs from the educational community that
may have had an influence upon
students'decisions to seek not only a hospitality career
but also to seek enrollment into a bachelor's degree program in this specialty. This
would be in addition to those influences determined to be "Primary Influences".
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Statements in the Likert instrument dealing with this area are described as and
named "Further Influences". The term further was chosen because of the following
definitions:
more remote; more distant or advanced; as, thefurther end of the field.
Further is now interchangeable withfarther in this sense though
preference is often given Xofarther in reference to space and Xofurther in
reference to time, degree, or addition.
additional; more, especially in time, degree, or addition; as, we have a
further reason for our opinion (Webster's, p.774).
Another area of interest concerns the impact ofstudents'friends, familymembers
and persons known to them on an individual basis who are associated with the hospitality
industry.
Statements in the Likert instrument dealing with this area are described as and
named "Personal Influences". The term personal was chosen because of the following
definition of the word:
belonging to human beings, not to things or abstractions.
private; individual; affecting individuals; peculiar or proper to a certain
person or to private actions (Webster's, p. 1338).
Finally, there is the area of incentives and goals. What are the hopes for their
futures that may have influenced students to seek enrollment into a bachelor's degree
program rather than engaging in other methods ofbeginning their careers?
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Statements in the Likert instrument dealing with this area are described as and
named "Motivation and Expectation". The choice of these terms is clearly explained by
the following definitions:
Motive
some inner drive, impulse, intention, etc. that causes a person to do
something or act in a certain way; an incentive; a goal (Webster's, p.
1173).
Expectation
a looking for as due, proper, or necessary;
prospect of a future good, as ofpossessions, wealth, and the like
(Webster's, p. 644).
To reiterate, fourmajor themes are to be addressed in the Likert instrument. They
are:
1 . Primary Influences
2. Further Influences
3. Personal Influences
4. Motivation and Expectation
Conclusion
This chapter has delved into the very inception ofhigher education in the western
world in general and specifically into the birth ofhospitality education as a particular
course of study at the college level. Also explored here is the nature and volume of
industry demand which is driving the need formore as well as more sophisticated levels
ofhigher learning dedicated to hospitality studies.
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Further brought to light are issues surrounding student choice regarding what to
study and where to do so. The review of the Australian case study highlights such
student-centered findings as are related to this study regarding the reasons behind student
choice ofhospitalitymanagement studies.
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CHAPTER III: METHODOLOGY
Introduction
In this the third chapter, which is comprised of five sections, you will find in the
first section a description of the population and sample group relevant to this study. In
the second section, a detailed profile of the characteristics of the sample group is found.
The third section deals with the design and administration of the three part survey
instrument created exclusively for this study. This is followed by a discussion of the
validity of the survey in the fourth section. The fifth and final section of this chapter is a
description of the processing of the raw data collected in the exclusive survey instruments
in order to facilitate evaluation and analysis.
Population/Sample Description
This study focuses exclusively on the Hospitality Department at New York City
College ofTechnology located at 300 Jay Street, Brooklyn, New York. The school traces
its lineage back to 1881, at which time it was named the New York Trade School. It was
renamedNew York City Community College in 1953, the city's first community college.
The institution became part ofThe City University ofNew York in 1964 and in 1983 was
authorized to grant its first baccalaureate degree in hotel and restaurant management.
Today, the school is named New York City College ofTechnology and it offers fifty-six
bachelor's degree, associate degree and specialized certificate programs (NYCCT, 2005).
The population considered for this study included all currently enrolled students
seeking a bachelor's degree from the NYCCT Hospitality Department, during the 2005
spring semester. This enrollment is in excess of four hundred students.
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In order to receive the freshest possible input to our core question, Why do
students seek enrollment into a bachelor's degree program in hospitalitymanagement?,
the sample for this study was limited to the one hundred and twenty-six students engaged
in first year bachelor degree curriculum in the HospitalityDepartment at New York City
College ofTechnology. This includes all students engaged in first year bachelor degree
curriculum in the Hospitality Department at NYCCT.
Profile of the Sample Group
In the spring of 2005, there were one hundred and twenty-six students engaged in
first year bachelor degree curriculum in the Hospitality Department atNew York City
College ofTechnology. From this sample, ninety-one responses were received. This
represents a response rate of seventy-two point two percent. Of the respondents, sixty-
four are seeking a Bachelor ofTechnology Degree in HospitalityManagement and
twenty-seven are seeking a Bachelor ofTechnology Degree in TourismManagement.
Fortywere United States citizens at birth and fifty-one were not. Sixty of the respondents
are female and thirty-one are male.
The ethnic diversity represented is significant, including fourteen Asian, twenty
African/American, thirty Hispanic, thirteen Caucasian and fourteen
"other,"
self-
identified as West Indian, Black, Caribbean, Israeli Jew, Trinidadian, Salvadorian,
Romanian and Jamaican. (Note: three identifying as "other" provided no specificity.)
English was indicated as their first language by fifty-two of the respondents. The
remaining thirty-nine students described their first languages as Polish, Spanish,
Cantonese, Chinese, Tagalog, Hungarian, Japanese, Russian, Lebanese, Croatian, Korean
or Romanian. Spanish accounted for eighteen of these entries.
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Twenty-three of the respondents made the determination to seek a bachelor's
degree in hospitality or tourism management while in high school. Of the sixty-eight
students who had not made such a decision, twenty worked in the hospitality industry
prior to enrollment. Twenty-eight students transferred into the hospitality programs from
diverse disciplines. These include dental lab, communications, business, engineering,
human services, computer design, chemistry, computer science, liberal arts,
telecommunications, theater, computer programming, nursing and media studies.
Twenty-eight of the students have familymembers who are employed in the
hospitality industry. Of these, seven possess related post high school degrees.
SurveyDesign andAdministration
Survey Design
The survey instrument developed for this study consists of three parts. The first
part was designed to establish student profiles. The second part consists of twenty-two
statements with a one through five Likert scale response alluding to attitudes,
inspirations, experiences and aspirations. The third part encourages students to put into
their own words the most significant factor in their decision making process.
The survey instrument was developed in consultationwith the chair of the
Hospitality Department at NYCCT combined with input extracted from a student focus
group. The four-student focus group, consisting of three females and one male, was
richly diverse. Three of the students were born as United States citizens and one was not.
One student is Hispanic, two are Caucasian and the other is Caribbean/African American.
One student enrolled in the program directly from high school. Of the three who did not,
one transferred from a business major, one from theater studies and one enrolled
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following employment in the hospitality industry. Through the courtesy ofNYCCT,
facilities and a recording device were provided and the author met with the four-student
focus group for approximately one hour. During that time, the five ofus, in a relaxed and
casual manner, talked about the reasons or reasoning behind their decisions to pursue
both a career in the hospitality industry and a bachelor's degree in that managerial
specialty as an entree into the hospitality industry job market. Unhappily the recording
device malfunctioned so completely as to be rendered useless. Notwithstanding that
misfortune, the meeting served to produce net positive results culminating in the
inclusion of four particular statements on the Likert response portion of the survey
instrument. Those statements are:
3. If I had had higher grades in high school, I would have majored in something
else.
14. It was easy to get straight answers to my questions about this major from the
college staff.
21 . I chose the hospitality industry because I believe it to be an expanding
industry with great opportunity formy personal career growth.
22. I chose to seek a bachelor's degree rather than other means of career training
because I believe that a bachelor's degree will provide a better foundation for career
advancement.
The first part of the survey was designed to provide the documentation of student
characteristics which would determine whether the entire sample could be examined in
whole or if response variation dictated examination according to student profile.
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The second part of the survey was designed to explore the relative importance of
numerous factors which may have influenced student decision in seeking a bachelor's
degree in hospitalitymanagement. The twenty-two questions developed focused on four
significant themes: primary influences, further influences, personal influences, and
motivation and expectation.
Primary influences are those which influenced students to choose the hospitality
industry as a career field devoid of discernable application of input by outside influences.
Further influences are those discernable outside inputs which may have influenced
students in their choice. Personal influences are those which come from people known to
the students on a personal basis outside the domain of scholastic endeavor. Motivation
and expectation are those factors or drivers which caused or influenced student decision
in seeking a bachelor's degree in hospitalitymanagement and the student's perception of
the personal benefits which may accrue upon successful completion of such studies.
The third part of the survey was designed to elicit spontaneous, individual student
generated statements in their own words as to the most significant factor in their decision
to seek a bachelor's degree in hospitalitymanagement. These answers are presented
exactly as written in Appendix^E.
Using the questionnaire format afforded the opportunity of insuring that a large
number of respondents would be confronted with precisely the same questions. The
Likert format in the second section provided the respondents with a convenient vehicle to
nuance their responses in a uniform manner which could later be analyzed. Spontaneous
individual response was afforded by the open format used in the third section.
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Since the questionnaires were presented to the proposed respondents in their usual
classroom settings, any difficulties associated with mailings were avoided. Further, by
being so presented under the auspice of their class instructor, along with a research
assistant, any respondent queries could find immediate address. It must be noted for the
record that at no time was the primary researcher present during the administration of the
instrument. Those students who participated in the focus group did not, to the author's
knowledge, participate in the survey. Access to the actual identity of any individual
respondent was scrupulously avoided. There was no personally identifying data on the
instruments. Confidentiality and anonymity of respondents was guaranteed. This
separation was instigated and adhered to in order to insure that questions were not
answered in such amanner as might occur with intent to please.
To insure against respondent fatigue, it was determined that the questionnaire be
as concise and short as possible. The original target of twenty questions proved to be
unattainable to our purpose of completeness and twenty-two became the bare bones result
after pairing down a lengthy offering ofpossibilities.
The arrangement of the questions was carefully crafted to insure that questions
pertaining to the four significant themes would be randomly dispersed in order to
preclude thoughtless response to individual questions of similar nature. The specific
wording of each question was evaluated and analyzed in concert with the department
chair to insure simplicity, readability and lack of ambiguity.
The survey instrument as presented is found in Appendix A\f
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SurveyAdministration
The survey instruments were presented to the targeted respondents during their
usual classes in the first year baccalaureate degree curriculum of the Hospitality
Department atNew York City College ofTechnology. The nature and importance of the
studywas addressed by the attending research assistant. Any respondent questions raised
were given immediate answer by the research assistant. Following completion by the
respondents, all survey instruments were collected, sealed and set aside for the author's
use only.
From a potential of one hundred and twenty-six students in the sample group
ninety-one completed responses were received. The response rate for this survey stands
at seventy-two point two percent.
Validity
Considering that there are more than one thousand college level hospitality
programs throughout the United States, it is recognized that a sample emanating from one
institution confined to one location in New York Citymay not be representative of the
entire classification under consideration. Moreover the rich diversification of
backgrounds specific to the sample represented, while generally considered laudatory,
may likely be deemed excessive for a representative body within the entire country.
As with any study involving direct response rather than observation, the reliability
of the findings are dependent upon the veracity of the participants. Although the
structure of the survey precludes any benefit or admonition accruing to any individual
respondent, the vagaries ofhuman nature dictate assumption rather than unequivocal
declamation ofhonesty on the part of the participants.
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Noting the above, it remains probable that the aggregate of the responses may be
fairly relied upon.
DataCollection andAnalysis
To catalogue and arrange the raw data into groupings suitable for evaluation and
analysis, the first section of each survey instrument was individually subjected to
multiple double-entry accounting information inputs. For these tasks, forms or ledgers
particularly suited to the tasks at hand were designed. This phase ofdata processing was
executed without the use of computer spread sheets. In the events where the resulting
columns simply did not agree, entries were checked and rechecked until balance was
achieved. Balanced ledgers are a reasonable assurance of accurate input. As such, it is
reasonable to conclude that the data provided was entered fully and correctly. A full
report on the profile of student characteristics along with graphs showing numbers and
percentages is presented in Chapter JV.
The resulting information from this tabulation indicated eight specific diversity
groupings. The number ofpersons comprising each group and the groupings established
are:
1. Fifteen each, females born as US citizens, engaged in the hospitality major
(HUF).
2. Twenty-two each, females not born as US citizens, engaged in the hospitality
major (HNF).
3. Seven each, females born as US citizens, engaged in the tourism major (TUF).
4. Sixteen each, females not born as US citizens, engaged in the tourism major
(TNF).
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5. Fifteen each, males born as US citizens, engaged in the hospitalitymajor
(HUM).
6. Twelve each, males not born as US citizens, engaged in the hospitality major
(HNM).
7. Three each, males born as US citizens, engaged in the tourism major (TUM).
8. One each, male not born as a US citizen, engaged in the tourism major (TNM).
The responses to the twenty-two Likert scale statements were entered into an
Excel spreadsheet in accordance with the above groupings. From this input, mean scores
were calculated for each of the twenty-two responses for each of the eight categories
described above. Additionally, mean scores were calculated for:
1 . The total sample
2. All students engaged in the hospitality option (HMB)
3. All students engaged in the tourism option (THB)
4. All students born as US citizens (US cab)
5. All students not born as US citizens (NOT UScab)
6. All female students
7. All male students
A total of three hundred and thirtymean score calculations were made utilizing
two thousand and two bits of information. A mean score for a Likert scale response is
calculated by dividing the sum of the numeral responses by the number of respondents. In
this study a five point scale was utilized. A response of
"1"
signifies that the respondent
strongly disagrees with the statement presented. A response of
"2"
signifies that the
respondent disagrees with the statement presented. A response of "3" signifies that the
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respondent is neutral, or neither agrees nor disagrees with the statement presented. A
response of
"4"
signifies that the respondent agrees with the statement presented. A
response of
"5"
signifies that the respondent strongly agrees with the statement presented.
In this study, the calculated mean scores have been carried out to two decimal points and
are therefore generally expressed in numbers ranging from 1.00 1.99, 2.00 -2.99, 3.00
3.99 or 4.00 - 4.99. As a single entry, the mean score simply signifies the overall group
response to a particular statement. For comparative purposes, a multiple of two or more
mean scores are used.
The purpose of the breakdown into the various categories specified was to
determine in the first instance ifdiverse responses would emanate from these diverse
groups, in which case the variant groups would require independent analysis. Two
methods are used to compare the responses between different groups. First, the overall
magnitude of the difference between the means is compared. Means falling within the
same approximate range of either 1-2, or 2-3, or 3-4, or 4-5 are considered similar,
indicating that the responses of different groups were not substantially different. Second,
statistical significance tests are used to determine whether there are statistically
significant differences between mean responses by group. More specifically, 2-tailed
Student t-Tests are run using an alpha (a) of0.05.
The t-test compares the difference in responses between two groups to the
variation in responses within each group. The results indicate whether the difference in
mean responses between the two groups is statistically significant and can be attributed to
actual differences between the groups, as opposed to chance. Two-tailed tests are used
below because there were no initial hypotheses regarding which direction the differences
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would run in (i.e. regardingwhich of the two means would be greater). Using alpha of
0.05 means that on average 5 percent oft-test results will indicate a statistically
significant difference between the means even when there is none (i.e., Type 1 Error).
Both methods support a finding of congruity amongst all the groups, allowing for
the analysis of all the respondents as one group. These comparisons and the analysis are
detailed in Chapter IV.
Having achieved the realization that the responses from the entire group could
reasonably be analyzed as a single entity, I proceeded to do so.
The Likert scale instrument which, as thoroughly described in earlier pages, is
comprised of four basic themes: statements 3, 4, 5, 7 and 21 address primary influences
(Table 6); statements 8, 9, 10, 11 and 14 address further influences (Table 7); statements
2, 12 and 17 address personal influences (Table 8); statements 1, 6, 15, 16, 18, 20 and 22
address motivation and expectation (Table 9). The specific area ofworkplace experience
is addressed in statement 19 (Table 10). An analysis of the responses by the calculated
mean scores is detailed in Chapter IV.
The last item presented to the respondents in the survey instrument is an open-
ended statement. Item 23 asks the respondents to "Complete the following sentence":
"The most significant factor in my decision to seek a bachelor's degree in hospitality
management was/is ". The term "factor" is defined as "any of the
circumstances, conditions, etc. that bring about a result"(Webster's Dictionary, 1983, p.
656). As there was no way ofpredicting what the students, individually or collectively,
might choose to write, it was determined that the method of analyzing student generated
statements would be subject to and based upon the writings received. The student
37
HospitalityManagement Bachelor's Degree
generated statements garnered from part three are reproduced and shown in Appendix^E
and discussed in Chapter IV.
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CHAPTER IV: ANALYSIS OF FINDINGS
Introduction
In this chapter, the survey instrument developed for this study along with the
student responses are detailed and analyzed in three parts. The first part is a profile of
student demographic variables. The second part consists of twenty-two statements
presented in a Likert scale format for student reaction. The third part is an open-ended
statement, giving the students the opportunity to make a response in their own words as
to what they, the students, consider to be the most significant factor in their decision to
seek a bachelor's degree in hospitalitymanagement.
From a potential ofone hundred and twenty-six students in the sample group,
ninety-one completed responses were received. The response rate for this survey stands
at seventy-two point two percent. All of the respondents for this study were engaged in
first year baccalaureate degree curriculum in the Hospitality Department at New York
City College ofTechnology.
Survey Instrument - Part One: Profile of Student Characteristics
The respondents in this survey represent a rich diversity. Of the respondents,
sixty-four are seeking a Bachelor ofTechnology Degree in HospitalityManagement and
twenty-seven are seeking a Bachelor ofTechnology Degree in Tourism Management.
Forty were United States citizens at birth and fifty-one were not. Sixty of the respondents
are female and thirty-one are male. The ethnic diversity represented included fourteen
Asian, twenty African/American, thirty Hispanic, thirteen Caucasian and fourteen
"other,"
self-identified as West Indian, Black, Caribbean, Israeli Jew, Trinidadian,
Salvadorian, Romanian and Jamaican. (Note: three identifying as
"other"
provided no
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specificity.) English was indicated as their first language by fifty-two of the respondents.
The remaining thirty-nine students described their first languages as Polish, Spanish,
Cantonese, Chinese, Tagalog, Hungarian, Japanese, Russian, Lebanese, Croatian, Korean
or Romanian. Spanish accounted for eighteen of these entries.
Twenty-three of the respondents made the determination to seek a bachelor's
degree in hospitality or tourism management while in high school. Of the sixty-eight
students who had not made such a decision, twenty worked in the hospitality industry
prior to enrollment. Twenty-eight students transferred into the hospitality programs from
diverse disciplines. These include dental lab, communications, business, engineering,
human services, computer design, chemistry, computer science, liberal arts,
telecommunications, theater, computer programming, nursing and media studies.
Twenty-eight of the students have familymembers who are employed in the
hospitality industry. Of these, seven possess related post-high school degrees.
Figures 4 through 8 illuminate in graphic form, by both the number and percent,
the diversity of the respondent group.
Figure 4:
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Citizenship at Birth
Figure 6:
Ethnic Diversity
*Under the category
"Other,"
students self-identified as
West Indian, Black, Caribbean, Israeli Jew,
Trinidadian, Salvadorian Romanian and Jamaican.
Three students identifying as "Other" provided no
specificity.
41
Figure 7:
HospitalityManagement Bachelor's Degree
Major
Hospitality Tourism Total
? Number 64 27 91
I Percentage 70.33 29.67 100
Figure 8:
Language
English Other* Total
? Number 52 39 91
I Percentage 57.14 42.86 100
*The category
"Other"
as First Language
includes Polish, Spanish, Cantonese
Chinese, Tagalog, Hungarian, Japanese,
Russian, Lebanese, Croatian, Korean and
Romanian.
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Survey Instrument - Part Two: Likert Scale Statements
TABLE 1: MEAN SCORE FOR TOTAL SAMPLE (ninety-one respondents)
statement
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
MEAN
SCORE
1. Majoring in hospitality management will help me commence a career in the
hospitality industry.
4.32
2. My friends influenced my choice to enroll in a hospitalitymanagement course of
study.
2.14
3. If I had had higher grades in high school, I would have majored in something else. 1.78
4. Hotel, restaurant and bar workers have exciting and interesting jobs. 3.96
5. For as long as I can remember, I have wanted to be a part of the hospitality industry. 3.45
6. College provides the best formal education for a job in the hospitality industry. 3.82
7. Travel agency workers have exciting and interesting jobs. 3.41
8. My career advisor was helpful in my decision to find out about hospitality
management courses.
2.63
9. School brochures were helpful in my decision to seek a hospitality management
degree.
2.75
10. Career fairs were helpful in my decision to find out about hospitality management
courses.
2.44
11. I prefer to major in a field that has many career opportunities. 4.23
12. My family influenced my decision to study hospitality management. 2.53
13. I decided after other college study that I wanted to major in hospitality management. 3.00
14. It was easy to get straight answers to my questions about this major from the college
staff.
3.32
15. At the end of the day, all I want to do is get a good job. 4.11
16. Earning a degree in hospitality management will help me become a senior manager
in the hospitality industry.
4.15
17. The advice ofmy hospitality industry contacts influenced my decision to enroll in a
hospitality management course.
2.96
18. This course of study will help me become a middle manager in the hospitality
industry.
3.70
19. Experience in the workplace is more valuable than a formal education. 3.57
20. If I do not get a job as a result of completing this course, getting a formal education
will still have been worthwhile.
3.82
21. I chose the hospitality industry because I believe it to be an expanding industry with
great opportunity for my personal career growth.
4.24
22. I chose to seek a bachelor's degree rather than other means of career training
because I believe that a bachelor's degree will provide a better foundation for career
advancement.
4.45
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Table 1 is a complete representation of the twenty-two statements as presented to
the respondents. The respondents reacted to each statement according to a standard five
point Likert scale format ofStronglyDisagree, Disagree, Neutral, Agree and Strongly
Agree. Each reaction is assigned a numerical value from 1 to 5 respectively. The Mean
Score gives us a composite finding for the group represented. This includes the entire
sample consisting ofninety-one students.
A low score such as the 1 .78 found for statement 3 indicated that as a whole the
group disagreed with that statement.
A high score such as the 4.45 found for statement 22 indicated that as a whole the
group agreed with that statement.
A more detailed analysis of these findings will be found later in this chapter. The
actualization of the mean score and the number of 1, 2, 3, 4 and 5 values per question can
be found in Appendices B and Q\ respectively.
1/ /
Prior to analysis of the responses to the statements, comparisons were made
between the student demographics based upon characteristics identified from the
responses to questions in Part One: Profile ofStudent Characteristics. The purpose here
is to determine whether the entire population can be examined in whole or if response
variation dictates examination according to student profile.
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TABLE 2: COMPARISON OFMEAN SCORES HMB TO THB
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
HMB
(64)
THB
(27)
1. Majoring in hospitalitymanagement will help me commence a career in the
hospitality industry.
4.31 4.33
2. My friends influenced my choice to enroll in a hospitality management course of
study.
2.17 2.07
3. If I had had higher grades in high school, I would have majored in something else 1.80 1.74
4. Hotel, restaurant and bar workers have exciting and interesting jobs. 4.03 3.78
5. For as long as I can remember, I have wanted to be a part of the hospitality industry. 3.41 3.56
6. College provides the best formal education for a job in the hospitality industry. 3.86 3.74
7. Travel agency workers have exciting and interesting jobs. 3.30 3.67
8. My career advisor was helpful inmy decision to find out about hospitality
management courses.
2.64 2.59
9. School brochures were helpful in my decision to seek a hospitalitymanagement
degree.
2.75 2.74
10. Career fairs were helpful in my decision to find out about hospitality management
courses.
2.38 2.59
11. I prefer to major in a field that has many career opportunities. 4.23 4.22
12. My family influenced my decision to study hospitality management. 2.66 2.22
13. I decided after other college study that I wanted to major in hospitalitymanagement. 2.88 3.30
14. It was easy to get straight answers to my questions about this major from the college
staff.
3.34 3.26
15. At the end of the day, all I want to do is get a good job. 4.05 4.26
16. Earning a degree in hospitality management will help me become a senior manager
in the hospitality industry.
4.06 4.37
17. The advice ofmy hospitality industry contacts influenced my decision to enroll in a
hospitality management course.
3.02 2.81
18. This course of study will help me become a middle manager in the hospitality
industry.
3.73 3.63
19. Experience in the workplace is more valuable than a formal education. 3.70* 3.26*
20. If I do not get a job as a result of completing this course, getting a formal education
will still have been worthwhile.
3.78 3.93
21. I chose the hospitality industry because I believe it to be an expanding industry with
great opportunity for my personal career growth.
4.20 4.33
22. I chose to seek a bachelor's degree rather than other means of career training
because I believe that a bachelor's degree will provide a better foundation for career
advancement.
4.45 4.44
?Difference significant at a = 0.05 (for t-test results, see Appendix D).
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Table 2 shows the comparison ofmean scores between the sixty-four students
engaged in the hospitality option (HMB) and the twenty-seven students engaged in the
tourism option (THB).
All of the mean scores are similar across the two groups. The largest difference in
magnitude is 0.44 points inmean responses to statement 19. Moreover, t-Test results
confirm that there is little statistically significant difference between the two
groups'
responses. T-test results indicate that only the difference in responses to statement 19 is
statistically significant. However, again, the magnitude of this difference is small (0.44
points). Furthermore, given the number of t-Tests performed (22), some significant
differences may appear due to the 5 percent error rate in the test itself (i.e., Type 1 Error).
Based on these results, segregation according to HBM or THB is not prudent for analysis.
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TABLE 3: COMPARISON OF MEAN SCORES CITIZENSHIP AT BIRTH
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
US
cab
(40)
NOT
UScab
(51)
1. Majoring in hospitalitymanagement will help me commence a career in the
hospitality industry.
4.28 4.35
2. My friends influenced my choice to enroll in a hospitalitymanagement course of
study.
2.08 2.20
3. If I had had higher grades in high school, I would have majored in something else. 1.75 1.80
4. Hotel, restaurant and bar workers have exciting and interesting jobs. 3.83 4.06
5. For as long as I can remember, I have wanted to be a part of the hospitality industry. 3.30 3.57
6. College provides the best formal education for a job in the hospitality industry. 3.65 3.96
7. Travel agency workers have exciting and interesting jobs. 3.23 3.55
8. My career advisor was helpful in my decision to find out about hospitality
management courses.
2.68 2.59
9. School brochures were helpful in my decision to seek a hospitality management
degree.
2.70 2.78
10. Career fairs were helpful in my decision to find out about hospitality management
courses.
2.35 2.51
11. I prefer to major in a field that has many career opportunities. 4.25 4.22
12. My family influenced my decision to study hospitality management. 2.60 2.47
13. I decided after other college study that I wanted to major in hospitality management. 2.83 3.14
14. It was easy to get straight answers to my questions about this major from the college
staff.
3.30 3.33
15. At the end of the day, all I want to do is get a good job. 4.13 4.10
16. Earning a degree in hospitality management will help me become a senior manager
in the hospitality industry.
4.03 4.25
17. The advice ofmy hospitality industry contacts influenced my decision to enroll in a
hospitality management course.
3.05 2.88
18. This course of study will help me become a middle manager in the hospitality
industry.
3.70 3.71
19. Experience in the workplace is more valuable than a formal education. 3.65 3.51
20. If I do not get a job as a result of completing this course, getting a formal education
will still have been worthwhile.
3.63 3.98
21. I chose the hospitality industry because I believe it to be an expanding industry with
great opportunity for my personal career growth.
4.25 4.24
22. I chose to seek a bachelor's degree rather than other means of career training
because I believe that a bachelor's degree will provide a better foundation for career
advancement.
4.35 4.53
No statistically significant differences at a = 0.05 (for t-test results, see Appendix D).
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Table 3 shows the comparison ofmean scores between the forty students who
were US citizens at birth (UScab) and the fifty-one students who were not (NOT UScab).
Since mean scores of the respondents are neither substantially different in size
(largest difference is less than 0.5 points) nor significantly different, segregation
according to UScab or NOT UScab is not necessary for analysis.
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TABLE 4: COMPARISON OFMEAN SCORES FEMALE TO MALE
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
Female
(60)
Male
(31)
1. Majoring in hospitality management will help me commence a career in the
hospitality industry.
4.32 4.32
2. My friends influenced my choice to enroll in a hospitality management course of
study.
2.12 2.19
3. If I had had higher grades in high school, I would have majored in something else. 1.62 2.10
4. Hotel, restaurant and bar workers have exciting and interesting jobs. 3.90 4.06
5. For as long as I can remember, I have wanted to be a part of the hospitality industry. 3.57 3.23
6. College provides the best formal education for a job in the hospitality industry. 3.83 3.81
7. Travel agency workers have exciting and interesting jobs. 3.45 3.32
8. My career advisor was helpful in my decision to find out about hospitality
management courses.
2.62 2.65
9. School brochures were helpful in my decision to seek a hospitality management
degree.
2.65 2.94
10. Career fairs were helpful in my decision to find out about hospitality management
courses.
2.43 2.45
11. I prefer to major in a field that has many career opportunities. 4.17 4.35
12. My family influenced my decision to study hospitality management. 2.40 2.77
13. I decided after other college study that I wanted to major in hospitality management. 2.97 3.06
14. It was easy to get straight answers to my questions about this major from the college
staff.
3.18 3.58
15. At the end of the day, all I want to do is get a good job. 4.07 4.19
16. Earning a degree in hospitality management will help me become a senior manager
in the hospitality industry.
4.12 4.23
17. The advice ofmy hospitality industry contacts influenced my decision to enroll in a
hospitality management course.
2.92 3.03
18. This course of study will help me become a middle manager in the hospitality
industry.
3.70 3.71
19. Experience in the workplace is more valuable than a formal education. 3.52 3.68
20. If I do not get a job as a result of completing this course, getting a formal education
will still have been worthwhile.
3.82 3.84
21. I chose the hospitality industry because I believe it to be an expanding industry with
great opportunity for my personal career growth.
4.15 4.42
22. I chose to seek a bachelor's degree rather than other means of career training
because I believe that a bachelor's degree will provide a better foundation for career
advancement.
4.40 4.55
No statistically significant differences at a
= 0.05 (for t-test results, see Appendix D).
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Table 4 shows the comparison ofmean scores between the sixty female students
and the thirty-one male students.
Again, since the mean scores of the respondents are neither substantially different
in size (largest difference is less than 0.5 points) nor significantly different, segregation
according to Female or Male is unnecessary for analysis.
Seeking further for possible meaningful differences amongst students with diverse
situations, mean scores were compared for the categories Female-US citizen at birth-
Hospitalitymajor (HUF), Female-Not US citizen at birth-Hospitalitymajor (HNF),
Female-US citizen at birth-Tourismmajor (TUF), Female-Not US citizen at birth-
Tourism major (TNF), Male-US citizen at birth-Hospitalitymajor (HUM), Male-Not US
citizen at birth-Hospitalitymajor (HNM), Male-US citizen at birth-Tourismmajor
(TUM) and Male-Not US citizen at birth-Tourismmajor (TNM) in Table 5. Note: When
reviewing this Table 5 , categories TUM and TNM should be viewed as entered for
completeness only, as they represent exactly three responses and one response
respectively and are therefore of little use for comparisons (these columns are not
included in the analysis described below).
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TABLE 5: COMPARISON OF MEAN SCORES
STATEMENT HUF
(15)
HNF
(22)
TUF
(7)
TNF
(16)
HUM
(15)
HNM
(12)
TUM
(3)
TNM
(1)
1. 4.07 4.50 4.29 4.31 4.47 4.08 4.33 5.00
2. 2.27 2.05 2.43 1.94 1.67 2.92 2.33 1.00
3. 1.53 1.55 2.00 1.63 1.93 2.42 1.33 3.00
4. 3.73 4.05 3.86 3.88 3.93 4.50 3.67 2.00
5. 3.53 3.64 3.14 3.69 2.93 3.42 4.33 2.00
6. 3.73 3.91 3.57 3.94 3.60 4.25 3.67 2.00
7. 3.07 3.45 3.43 3.81 3.13 3.50 4.00 2.00
8. 2.60 2.73 3.00 2.31 2.40 2.83 3.67 1.00
9. 2.47 2.82 3.00 2.44 2.60 3.17 3.67 3.00
10. 2.07 2.50 3.14 2.38 2.13 2.83 3.00 1.00
11. 4.20 4.09 4.29 4.19 4.20 4.58 4.67 3.00
12. 2.53 2.55 2.43 2.06 2.73 2.92 2.67 2.00
13. 2.67 2.86 2.57 3.56 2.93 3.08 3.67 3.00
14. 3.20 3.18 3.14 3.19 3.33 3.83 4.00 3.00
15. 3.80 4.05 4.14 4.31 4.47 3.83 4.00 5.00
16. 3.80 4.05 4.29 4.44 4.13 4.33 4.00 5.00
17. 3.13 2.86 3.43 2.56 2.87 3.33 2.67 3.00
18. 3.60 3.73 3.57 3.81 3.93 3.67 3.33 2.00
19. 3.53 3.55 3.71 3.38 4.00 3.83 2.33 1.00
20. 3.67 3.77 4.14 3.88 3.40 4.42 3.33 5.00
21. 3.93 4.18 4.57 4.13 4.33 4.42 4.67 5.00
22. 4.33 4.45 4.14 4.50 4.40 4.67 4.67 5.00
In Table 5 above, only five pairs ofmean responses (out of all 330 pairs in the
first six columns) are different by 0.99 or more points. In response to statement 10
("Career fairs were helpful in my decision to find out about hospitalitymanagement
courses"), there is one mean score which requires examination. Within the grouping of
female students not born as US citizens and engaged in the tourism major (TUF), two of
the seven respondents in the grouping (28.57%) registered an
"agree"
response.
Although the TUF mean score (3.14) is only 0.70 above the mean score for the total
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sample (2.44) as shown in Table 1, it is plus 1.07 in comparison to the HUF mean score
of2.07 and plus 1.01 in comparison to the HUM mean score of2.13. T-test results
indicate that these differences are statistically significant (note that t-tests comparing all
other responses by TUF to responses by HUF and HUM find no statistically significant
differences). Examination of the responses shows that 100% of the HUF and HUM
respondents registered in the disagree to neutral range whereas 71.43% of the TUF
respondents registered in this range. This anomaly, while noted, does not represent
sufficient reason to segregate this grouping for further analysis.
The mean scores for responses to statement 13 ("I decided after other college
study that I wanted to major in hospitality management") shows a difference of 0.99
between the TNF mean score (3.56) and the TUF mean score (2.57). These scores are
respectively plus 0.56 and minus 0.43 in relation to the total sample mean score shown in
Table 1 . T-test results, however, do not show a statistically significant difference
between the two sets of responses. Moreover, analysis of the responses made by these
groupings shows that within the TNF responses, 68.75% registered in the neutral to
strongly-agree range and 31.25% registered in the disagree to strongly-disagree range.
The TUF responses registered 57.15% in the neutral to strongly-agree and 42.86% in the
disagree to strongly-disagree range. As such, the disparities noted do not indicate a need
for segregation for further analysis.
Finally, in Table 5 above, the mean scores shown indicate that groups HNM and
HUM differed bymore than 1.0 point in their responses to two statements: statement 2
("My friends influenced my choice to enroll in a hospitalitymanagement course of
study") and statement 20 ("If I do not get a job as a result of completing this course,
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getting a formal education will still have been worthwhile"). Both of these differences
are statistically significant (unlike differences in HNM and HUM's responses to all other
statements).
In response to statement 2 ("My friends influenced my choice to enroll in a
hospitalitymanagement course of study"), the highest mean score was 2.91, representing
responses from Male-Not US citizen at birth-Hospitalitymajor (HNM), and the lowest
mean score was 1 .67, representing responses from Male-US citizens at birth-Hospitality
major (HUM). These means differ by 1 .24 points. Although both scores do not exceed
the range of "Strongly-disagree to Neutral", and differ from the total mean score of2.14
by .77 and .47 respectively, this difference requires further examination. Of the ninety-
one respondents in the survey, six (6.6%) registered an "agree" response to statement 4,
and four (4.4%) registered a
"strongly-agree"
response. Within the HUM grouping
which numbers fifteen, no respondents registered in these categories. Within the HNM
grouping which numbers twelve, 3 (25%) registered an
"agree"
response and 2 (16.7%)
registered a
"strongly-agree"
response. The majority of the HNM respondents (58.3%)
registered responses in the "strongly-disagree to
neutral"
range. Considering that the
minority response (41.7%) represents 5.5% of the total responses and that the HNM mean
score is consistent with all other mean scores in not exceeding the
"neutral"
mean of
3.00, this disparity does not indicate a need for segregation for further analysis.
For statement 20, there is a 1.02 difference between the HNM mean score (4.42)
and the HUM mean score (3.40). Respectively these mean scores are plus 0.60 and
minus 0.42 in relation to the total sample mean score (3.82) shown in Table 1 . Within the
respondent groups, 100% of the HNM respondents and 80% of the HUM respondents
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registered in the neutral to strongly-agree range. The 20% variation which represents
three HUM respondents does not indicate a need for segregation for further analysis.
Giving due consideration to the anomalies described above, the mean scores
shown in Table 5, indicate a near-universal consistencywithin the ranges of Strongly
Disagree-Disagree, Disagree-Neutral, Neutral-Agree, Agree-Strongly Agree amongst all
student groupings. Combined with like findings in Tables 2, 3 and 4, this indicates that
meaningful analysis can be based upon the premise that the respondents, although richly
diverse, hold opinions that are fundamentallymore similar than different as expressed by
the responses to the twenty-two Likert scale statements. Therefore, rather than segregate
the students according to surface differences, we recognize their essential similarity and
make an analysis based on the whole.
Analysis ofthe Likert Scale Responses
TABLE 6: PRIMARY INFLUENCES
Factors that may have influenced students to choose the hospitality industry in the
first place are found in statements 3, 4, 5, 7 and 21. These are shown grouped together in
Table 6.
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
MEAN
SCORE
3. If I had had higher grades in high school, I would have majored in something else. 1.78
4. Hotel, restaurant and bar workers have exciting and interesting jobs. 3.96
5. For as long as I can remember, I have wanted to be a part of the hospitality industry. 3.45
7. Travel agency workers have exciting and interesting jobs. 3.41
21. I chose the hospitality industry because I believe it to be an expanding industry with
great opportunity for my personal career growth.
4.24
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Respondents overwhelmingly rejected the idea that the hospitality industry was
something for which theymerely settled. Indeed only five respondents (5.5%) indicated
agreement with statement 3.
The responses to statements 4 and 7 demonstrate a consistency in the thinking
amongst students that jobs in the industry are interesting and exciting, ifnot wildly so.
That many students harbored some inkling ofdesire to participate in the hospitality
industry due to factors not specifiable but rather seemingly innate is reflected by a mean
score of 3.45. The very strong agreement with statement 21 shows us that most students
made a mature, calculated decision based upon long range career goals.
TABLE 7: FURTHER INFLUENCES
Factors that may have influenced students further in choosing the hospitality
industry are found in statements 8, 9, 10, 1 1 and 14. These are shown grouped together
in Table 7.
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
MEAN
SCORE
8. My career advisor was helpful in my decision to find out about hospitality
management courses.
2.63
9. School brochures were helpful in my decision to seek a hospitality management
degree.
2.75
10. Career fairs were helpful in my decision to find out about hospitality management
courses.
2.44
11. I prefer to major in a field that has many career opportunities. 4.23
14. It was easy to get straight answers to my questions about this major from the college
staff.
3.32
The influence of career advisors, school brochures and career fairs was recorded
as being rather negligible. Unfortunately getting "straight
answers"from college staff
proved to be an elusive challenge for the students. Further analysis of these results show
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that there is a positive, moderate correlation between responses to statement 14 and to
statement 8 (r = 0.47), to statement 9 (r = 0.46), and (to a lesser extent) statement 10 (r =
0.38). This indicates that the minority of students who did find it easy to get "straight
answers" from college staffwere also more likely to feel that their career advisors, school
brochures, and career fairs were helpful in their decisions.
TABLE 8: PERSONAL INFLUENCES
In considering the influence engendered by people known personally to the
students, such as friends, family and industry professionals who encouraged them to
enroll in a course of study in hospitality management, we look to statements 2, 12 and 17.
These are grouped together in Table 8.
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
MEAN
SCORE
2. My friends influenced my choice to enroll in a hospitality management course of
study.
2.14
12. My family influenced my decision to study hospitality management. 2.53
17. The advice ofmy hospitality industry contacts influenced my decision to enroll in a
hospitality management course.
2.96
In each case, the mean score was below the neutral score of 3. Thus, it is apparent
that friends and family had little influence upon students in their decision making
process. The advice given by personal contacts from the industry also failed to exert
much influence upon the students. Correlation tests show onlyweak relationships among
responses to these statements. There is virtually no correlation between statements Q2
and Q12 (r = 0.16) or Q12 and Q17 (r = 0.07). The correlation between statements Q2
and Q17 (r = 0.38) is stronger, but still not strong.
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TABLE 9: MOTIVATION AND EXPECTATION
The motivation to seek a bachelor's degree in hospitalitymanagement along with
the expectations as to the impact of that degree on career aspirations are dealt with in
statements 1, 6, 15, 16, 18, 20 and 22. These are shown grouped together in Table 9.
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
MEAN
SCORE
1. Majoring in hospitality management will help me commence a career in the
hospitality industry.
4.32
6. College provides the best formal education for a job in the hospitality industry. 3.82
15. At the end of the day, all I want to do is get a good job. 4.11
16. Earning a degree in hospitality management will help me become a senior manager
in the hospitality industry.
4.15
18. This course of study will help me become a middle manager in the hospitality
industry.
3.70
20. If I do not get a job as a result of completing this course, getting a formal education
will still have been worthwhile.
3.82
22. I chose to seek a bachelor's degree rather than other means of career training
because I believe that a bachelor's degree will provide a better foundation for career
advancement.
4.45
Clearly students are convinced that a bachelor's degree will set them up for career
advancement. The response to statement 6 appears positively hesitant but is bolstered by
the very strong response to statement 22. (The correlation between the two sets of
responses is positive, but not strong r = 0.44). This is supported by the high mean score
for statement 1 . Statement 1 also shows a positive correlation with statement 22 (r =
0.49) and with statement 6 (r = 0.42).
Statements 16 and 18 deal directlywith career aspirations and it is noteworthy
that the senior manager scenario was received with considerably more enthusiasm than
was the lesser goal ofmiddle manager. At the same time, there is a moderately strong
positive correlation between responses to these two statements (r = 0.60), suggesting that
students who agree that a hospitality degree will help them become a middle manager are
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also more likely than other students to believe that this degree will help them become a
senior manager. The response to statement 20, similarly to the response to statement 6,
tells us that while students do not disagree with the statement, they are either neutral or at
most only slightly in agreement with the idea that their efforts would be worthwhile in
the event that a job would not become a result of those efforts. The students here are
ambitious and although an appreciation for education in itself is expressed, career results
are what these students seek. Statement 15 is very direct and it sums up the reality to
which most students adhere. At the end of the day these students want good jobs to result
from their considerable efforts.
TABLE 10: COMPARISON SWW/Non-SWW/TS STATEMENTS 19 AND 22
Statement 19, although submitted for universal response, was included with the
particular intent of capturing opinions from the twenty students who had actually worked
in the industry prior to seeking enrollment in a bachelor degree program in hospitality
management. The response of these students who worked in the industry prior to
enrollment (SWW) is compared with the response of those who did not work in the
industry prior to enrollment (non-SWW), as well as to the total sample (TS) for
statements 19 and 22. This comparison is shown in Table 10.
STATEMENT
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
MEAN
SCORE
SWW
MEAN
SCORE
Non-SWW
MEAN
SCORE
TS
19. Experience in the workplace is more valuable than a formal
education.
3.10 3.70 3.57
22. I chose to seek a bachelor's degree rather than other means of career
training because I believe that a bachelor's degree will provide a
better foundation for career advancement.
4.55 4.42 4.45
58
HospitalityManagement Bachelor's Degree
As a select group, SWW's indicated somewhat less enthusiasm for the benefits of
workplace experience as compared to other respondents. The difference is not very large
(0.60 points), but it is statistically significant (p = 0.041). However, their agreement with
the providence of seeking a bachelor's degree as a foundation for career advancement is
not statistically different from the responses of other respondents, though theirmean
result is slightly higher.
In this instance it is instructive to look into the actual response breakdown from
which the SWW mean scores were derived.
Table 1 1 : SSW RESPONSE BREAKDOWN
STUDENT
RESPONSE
STATEMENT 19
Experience in the
workplace is more
valuable than a formal
education
STATEMENT 22
I chose to seek a bachelor's degree rather than other
means of career training because I believe that a
bachelor's degree will provide a better foundation for
career advancement
1 Strongly Disagree 2 each 0 each
2. Disagree 4 each 0 each
3. Neutral 6 each 1 each
4. Agree 6 each 7 each
5. Strongly Agree 2 each 12 each
The distribution of the responses to statement 19 supports a degree of recognition
of the practicality or importance ofworkplace experience while allowing for the specific
experience of the individual student. The overwhelming agreement with statement 22
shows a strong learning experience in the real world ofwork regarding the benefits of
having a bachelor's degree. Not surprisingly, there is a moderately strong negative
correlation between responses to these two statements (r = -0.68). In other words,
students who agree that workplace experience is more important than a formal education
are less likely than other students to agree with statement 22, which asserts that a
bachelor's degree provides a better foundation for career advancement (and vice versa).
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Summary oftheAnalysis ofthe Likert Scale Responses
Students' decisions to engage in the hospitality field are reasoned and mature.
They have become convinced that it is an industry which is expanding and that it will
provide opportunity for their personal growth. Further they have concluded that the
industry jobs are both exciting and interesting with many career opportunities. Of the
influencing factors considered, school brochures, career advisors, career fairs, friends,
family, and hospitality industry contacts, none were reported to have exerted substantial
influence on their decision. Importantly, students indicated that the college
representatives they had contact with were not as helpful as they had assumed theywould
be.
Students' decisions to seek a bachelor's degree in hospitalitymanagement seem
reasoned and mature. The students are ambitious with aspirations of achieving senior
management positions. In the process of achieving their goals, they desire good jobs and
they believe that a bachelor's degree will provide a substantial foundation which will
enhance their career advancement.
Survey Instrument - Part Three: Student Statements
The third section of the survey instrument provided the respondents with the
opportunity to submit, in their own words, input specific to the most significant factor in
their decision to seek a bachelor's degree in hospitalitymanagement.
In item 23, the students were requested to complete the following sentence:
"The most significantfactor in my decision to seek a bachelor's degree in hospitality
management was/is
.
"
60
HospitalityManagement Bachelor's Degree
Of the ninety-one respondents in the survey, seventy-six took advantage of this
opportunity. This represents a response rate of 83.52%.
As this response opportunity is open-ended, there was no way to predict what any
student might write. Indeed, no particular response was hoped for or speculated upon.
The only singular hope attached to this response opportunitywas student spontaneity and
candor.
Although diverse, careful multiple reviews revealed that a substantial number of
writings clearly indicate that the resulting decisions to seek bachelor's degrees in
hospitalitymanagement were dependent upon like conditions and/or circumstance in
numerous instances.
Various entries evidenced a high degree of explicitness. For example these
writings:
"I want a job in the
industry,"
"To get a better
job,"
"To get a good
job,"
"To advance my
career"
and others of similar directness in this vain, clearly indicate that the most significant
factor which led these students to seek a bachelor's degree in hospitalitymanagement
was in the domain ofjobs and careers. These respondents are grouped together as those
who used career-specific language (CSL) in completing the statement fragment presented
in item 23.
Equally explicit, although in a distinctly different vain, are writings such as:
"Getting a higher education, expand
knowledge,"
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"Knowledge,"
"Higher learning" and
"Better education."
These and other writings of similar directness in this vain clearly indicate that the most
significant factorwhich led these students to seek a bachelor's degree in hospitality
management emerged in the recurring theme of education and learning. These
respondents are grouped together as those who used education-specific language (ESL) in
completing the statement fragment presented in item 23.
Some of the entries were determined to be either singular in their content (that is,
not in harmonywith any other writings) or of such content as to render them unsuitable
formeaningful analysis. Singular entries include such writings as:
"My
father"
and
"Flexibility between
departments."
Those entries determined to be unsuitable formeaningful analysis include such writings
as:
"Means more to
me"
and
"To make my
parents'investment worth
it."
Respondents whose responses were determined to fall into these categories are grouped
together as
"Other." A total ofnine (1 1.84%) of the responses are so categorized.
Some of the entries are more nuanced, less explicit or less obvious in the
declamation of "most significant
factor." The determination therefore regarding the
students'intent or communication concerning what was for them the "most significant
factor" in these instances is subjective.
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Fifty-five of the student-generated responses include language which is strongly
career-specific. Twelve of the student-generated responses include language which is
strongly education-specific. At 72.37% and 15.79% respectively, generating a total of
88.16%, these findings are consistent with the relatively high mean scores registered for
statements dealing with motivation and expectation as expressed in Table 9, found on
page 57 and reprinted here for reference.
TABLE 9: MOTIVATION AND EXPECTATION
statement
The scale ranges from 1 (Strongly Disagree) to 5 (Strongly Agree)
MEAN
SCORE
1. Majoring in hospitalitymanagement will help me commence a career in the
hospitality industry.
4.32
6. College provides the best formal education for a job in the hospitality industry. 3.82
15. At the end of the day, all I want to do is get a good job. 4.11
16. Earning a degree in hospitality management will help me become a senior manager
in the hospitality industry.
4.15
18. This course of study will help me become a middle manager in the hospitality
industry.
3.70
20. If I do not get a job as a result of completing this course, getting a formal education
will still have been worthwhile.
3.82
22. I chose to seek a bachelor's degree rather than other means of career training
because I believe that a bachelor's degree will provide a better foundation for career
advancement.
4.45
The evident difference between the mean scores registered for statements 20 and
22 (0.63) suggest that the students are more motivated by career implications than by the
benefits likely to be bestowed upon them by education in and of itself.
The remaining nine responses in item 23, representing 1 1 .84% of the total, do not
suggest any trend or consistency suitable for consideration. A replication of all student
responses exactly as written is found in Appendix E.
The chart below illuminates in graphic form, by both number and percent, the
distribution of student responses. A careful study and analysis revealed, as described
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earlier, two major themes to have been communicated by the respondents in their own
writing. The most prominent theme was jobs and careers. The fifty-five respondents
who declared in their own hand that the most significant factor, reason or cause which led
them to seek a bachelor's degree in hospitalitymanagement was in the domain ofjobs
and careers, are shown together under the heading "CSL." The heading CSL signifies
that these respondents used career-specific language when completing the sentence
fragment presented in item 23. The other theme communicated by a multiple of
respondents in this study regards education and learning. The twelve respondents who
declared in their own hand that the most significant factorwhich led them to seek a
bachelor's degree in hospitalitymanagement was in the domain of education and
learning, are shown together under the heading
"ESL." The heading ESL signifies that
these respondents used education-specific language when completing the sentence
fragment presented in item 23. As described earlier, the remaining nine respondents,
whose writings are either singular or unsuitable formeaningful analysis, are shown
together under the heading
"Other."
64
Figure 9:
HospitalityManagement Bachelor's Degree
Distribution of Student Responses
100 -i - - -
90
80 -
70
60 -
50
40
30 -
20
10 -
=
J=^=
1
B^^= " E
p= =M
CSL ESL Other Total
? Number 55 12 9 76
Percentage 72.37 15.79 11.84 100
As we observe this graphic representation of the "Distribution of Student
Responses"
to item 23, it is obligatory that we be reminded of the basic and simple
question which we have posited. "Why do students seek enrollment into a bachelor's
degree program in hospitality
management?"
Further, it is prudent that we be reminded
here that the responses represented reflect student generated written declarations ofwhat
was for them, as individuals, the most significant factor when theymade their decision.
The respondents overwhelmingly indicated that they are interested in jobs, good
jobs, careers, good careers. The graphic is overwhelming. By the use ofwords and
language which may fairly be designated to be career-specific, we have been given an
answer by an overwhelming majority. Ifwe were to rely on the responses to item 23 as
our only guide, we may fairly conclude that students seek enrollment into a bachelor's
degree program in hospitalitymanagement because they are convinced that a successful
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outcome of such a pursuit will result in a more satisfying job or career for them than that
which theywould otherwise anticipate.
The distribution of student responses clearly shows that when given the
opportunity to express in their own words their motivations and expectations in seeking a
bachelor's degree in hospitality management, the majority of students tell us that they are
motivated by the desire to acquire good jobs which will be stepping stones to senior level
jobs and that they harbor expectations that a bachelor's degree will be helpful in realizing
those aspirations.
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CHAPTER V: SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
INTRODUCTION
The purpose of this study is to answer the question: "Why Do Students Seek
Enrollment Into a Bachelor's Degree Program in HospitalityManagement?"
Specifically, what factors influence their decision making and how do these factors relate
to their expectations and aspirations?
This study focused exclusively on the Hospitality Department at New York City
College ofTechnology located at 300 Jay Street, Brooklyn, New York. All of the
participants in the study were engaged in first year bachelor degree curriculum in the
hospitality department at NYCCT, during the 2005 spring semester.
Interpretation of the findings
This studywas entered into objectively. As a result, the findings are solely the
result of the input provided by the sample group.
Many possible influencing factors were considered: school brochures, career
advisors, career fairs, friends, family and hospitality industry contacts. No single
influencing factorwas registered has having a particularly strong impact upon the
students. The two major themes dominating student decision, captured from what must
be an amalgam of the many possible influencing factors, are:
1 . The hospitality industry is expanding and that it will provide opportunity
for personal growth.
2. Hospitality industry jobs are both exciting and interesting withmany
career opportunities.
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The decision to seek enrollment into a bachelor's degree program centered on
student expectations as well as student aspirations. This is proven by the "strongly
agree"
responses to the following statements.
1 . Expectations
a. Statement 1:
Majoring in hospitality management will help me commence a
career in the hospitality industry. (Mean score 4.32)
b. Statement 22:
I chose to seek a bachelor's degree rather than othermeans of
career training because I believe that a bachelor's degree will
provide a better foundation for career advancement. (Mean score
4.45)
2. Aspirations
a. Statement 16:
Earning a degree in hospitality management will help me become a
senior manager in the hospitality industry. (Mean score 4.15)
Usefulness of the study
This study identifies a number of realities which are meaningful to students, to
educational institutions and to the hospitality industry.
Possibly foremost is the reality of diversity. Those who are attracted to the
industry and the schools which serve as an entree into it represent an extraordinarily
diverse population. The differences amongst this population can be catalogued according
to citizenship, gender, ethnicity and linguistic background. These evident differences
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could easily engender speculation of diverse expectations and aspirations. This study
clearly shows that although demographically diverse, this population is fundamentally
more similar than different concerning the factors that influence their decision to enroll in
the hospitalitymanagement curriculum at NYCCT, as well as in their expectations and
aspirations attendant to a successful completion of their courses of study, and therefore
must be treated with absolute equality.
Another important reality is that of "fundamental
draw." What draws people to
the industry in the first instance? It is significantly demonstrated that it is the impression
that the industry is exciting, interesting and expanding with opportunities for personal
growth that draws in this new talent.
This reality presages the question from schools and business, how do we best
communicate these impressions to more potential new talent in order to sustain industry
needs? The reality identified here is that all of the areas of influence studied that can be
impacted upon by educators and industry fail to show any strong positive results. This
suggests that an assessment of those avenues, school brochures, career advisors and
career fairs, is in order. Importantly, in the communication domain, students indicated
that the college representatives they had contact with were not as helpful as they had
assumed they would be, indicating a need for improvement in this activity. This may be
ofparticular import in light of the finding in the Galotti study, "How do High School
Students Structure an Important Life Decision? A Short-Term Longitudinal Study of the
College Decision-Making
Process,"
that over time the greatest influence on student
decision making is "information from college admissions
representatives"(Galotti, 1994,
p. 595).
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Finally, there are the related realities of expectations and aspirations. Students
expect schools to not only serve as an entree into the professional world but also to
provide them with an educational foundation which will enable them to achieve the
highest levels within their chosen occupations. These students aspire to reach the top and
schools are behooved to consider this reality when addressing their students and their
curriculum. Further, industry is put on notice as to their obligation to see to the
continuing development of this talent pool as theymake the transition into the working
world.
Limitations of the study
Considering that there are more than one thousand college level hospitality
programs throughout the United States, it is recognized that a sample emanating from one
institution confined to one location in New York Citymay not be representative of the
entire classification under consideration. Moreover the rich diversification of
backgrounds specific to the sample represented, while generally considered laudatory,
may likely be deemed excessive for a representative bodywithin the entire country.
It is recognized that the specific findings in this study are particular to the
Hospitality Department at New York City College ofTechnology and that the useful
application of these findings is limited to that institution and its supporters within the
hospitality industry.
Recommendations for improvements
Under the auspices of educational, industry or research organizations, studies with
this focus should be conducted on a national scale. The projected staffing needs of the
hospitality industry indicate a growing need for the recruitment, education and training of
70
HospitalityManagement Bachelor's Degree
new talent. Specific and reliable intelligence concerning forces or factors that positively
impact on individual decisions to select hospitality as a career of choice may help the
interested bodies in developing their recruitment materials. Knowledge concerning the
most appropriate mediums to be used in presenting these materials can insure the greatest
possible impact. Understanding the students and their aspirations can provide a focus for
planning and implementing programs that will address student needs.
This study has addressed the areas of factors, mediums and aspirations as they
apply to students at NYCCT. To assume that the resultant findings are universally
applicable is fundamentallywithout merit. To that end it is recommended that this study,
in appropriate format, be replicated throughout these United States.
Conclusion
The scope and needs of the hospitality industry are continuing to expand. The
educational institutions which will continue to serve as an entree for many who will enter
this field need to plan their outreach programs and the updating of their curricula. The
industry has projected a substantial need formore managerial talent and must make plans
as to how to satisfy those needs. Young people need to plan their futures and their
careers.
For any planning of import, well-gathered intelligence and analysis are key
elements in realizing a successful outcome of the implementation. To simply assume is
inadequate in today's competitive environment. Therefore, all interested parties have
reason to require a researched and fact-based answer to the question, "Why Do Students
Seek Enrollment Into a Bachelor's Degree Program in Hospitality
Management?"
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APPENDIX A
QUESTIONNAIRE
STUDENT CHARACTERISTICS
1. Which of the following is your major? HMB
_
THB
2. Were you born a US citizen? Yes No
3. Gender: Female
_ _ Male_
4. Ethnic Category
American Indian/Alaskan Native
Asian/Pacific Islander
African American
Hispanic (includes Puerto Rican)
Caucasian
"
Other
5. Linguistic identity: Is English your first language?
Yes No
If "No," please identify
6. Did you seek a bachelor's degree program in hospitalitymanagement while in high
school?
Yes No
If "No," did you return to school after working in a hospitality related job?
Yes No
7. Had you previously completed an associate degree program?
Yes No
If "Yes," is your associate degree in a hospitality related field?
Yes
_
No
8. Did you transfer into the hospitality program from another major?
Yes
_
No
If "Yes," please identify
9. Do any ofyour family members work in the hospitality industry?
Mother
_
Father
_
Sibling Other (please identify)
10. Do any of the above have a degree in hospitality studies?
Yes No
If "Yes" please identify
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Circle the answer that most closely represents your response to the statements 1 through 22 below:
Statement Strongly
Disagree Disagree Neutral Agree
Strongly
Agree
1. Majoring in hospitality management will help
me commence a career in the hospitality
industry.
2 3 4 5
2. My friends influencedmy choice to enroll in
a hospitality management course of study.
2 3 4 5
3. If I had had higher grades in high school, I
would have majored in something else.
2 3 4 5
4. Hotel, restaurant and bar workers have
exciting and interesting jobs.
2 3 4 5
5. For as long as I can remember, I have wanted
to be a part of the hospitality industry.
2 3 4 5
6. College provides the best formal education
for a job in the hospitality industry.
2 3 4 5
7. Travel agency workers have exciting and
interesting jobs.
2 3 4 5
8. My career advisor was helpful in my decision
to find out about hospitality management
courses.
2 3 4 5
9. School brochures were helpful in my decision
to seek a hospitalitymanagement degree.
2 3 4 5
10. Career fairs were helpful in my decision to
find out about hospitalitymanagement
courses.
2 3 4 5
11. I prefer to major in a field that has many
career opportunities.
2 3 4 5
12. My family influenced my decision to study
hospitality management.
2 3 4 5
13. I decided after other college study that I
wanted to major in hospitalitymanagement.
2 3 4 5
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Statement Strongly
Disagree Disagree Neutral Agree
Strongly
Agree
14. It was easy to get straight answers to my
questions about this major from the college
staff.
1 2 3 4 5
15. At the end of the day, all I want to do is get a
good job.
1 2 3 4 5
16. Earning a degree in hospitality management
will help me become a senior manager in the
hospitality industry.
1 2 3 4 5
17. The advice ofmy hospitality industry
contacts influenced my decision to enroll in a
hospitalitymanagement course.
1 2 3 4 5
18. This course of study will help me become a
middle manager in the hospitality industry.
1 2 3 4 5
19. Experience in the workplace is more valuable
than a formal education.
1 2 3 4 5
20. If I do not get a job as a result of completing
this course, getting a formal education will
still have been worthwhile.
1 2 3 4 5
21. I chose the hospitality industry because I
believe it to be an expanding industrywith
great opportunity formy personal career
growth.
1 2 3 4 5
22. I chose to seek a bachelor's degree rather
than other means of career training because I
believe that a bachelor's degree will provide
a better foundation for career advancement.
1 2 3 4 5
23. Complete the following sentence:
The most significant factor in my decision to seek a bachelor's degree in hospitalitymanagement was/is
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APPENDIX B
BREAKDOWN OF STUDENT RESPONSES AND COMPUTATION OF MEANS
(Statements 1 through 1H)
ID Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11
HNF01 5 1 1 5 5 5 1 4 5 1 5
HNF02 5 3 1 5 5 4 2 3 2 2 5
HNF03 5 1 1 4 4 5 3 1 1 1 5
HNF04 4 3 2 5 4 4 4 2 3 3 3
HNF05 5 2 2 3 3 5 3 4 4 3 4
HNF06 5 3 2 4 4 4 3 3 2 3 4
HNF07 4 3 2 4 4 4 4 4 4 3 3
HNF08 4 3 2 4 4 3 4 3 3 3 4
HNF09 4 1 1 5 3 1 3 1 1 1 5
HNF10 5 2 1 5 5 5 5 5 5 4 5
HNF11 5 1 2 4 5 4 4 3 2 2 4
HNF12 4 2 3 3 2 4 4 4 3 3 4
HNF13 5 2 1 4 2 4 3 4 4 3 5
HNF14 5 2 1 5 5 5 5 5 3 5 2
HNF15 5 3 2 3 4 4 3 3 4 5 4
HNF16 5 3 2 3 4 3 4 3 4 3 4
HNF17 4 1 3 4 1 3 3 2 2 2 4
HNF18 5 1 1 5 5 3 5 1 3 1 4
HNF19 3 1 1 4 3 4 3 1 3 4 2
HNF20 5 1 1 4 4 5 4 1 1 1 5
HNF21 2 1 1 2 2 2 2 1 1 1 4
HNF22 5 5 1 4 2 5 4 2 2 1 5
HNM01 5 1 1 5 4 4 3 1 4 3 5
HNM02 5 2 1 5 3 4 1 3 3 1 5
HNM03 4 4 5 4 5 5 5 4 4 4 5
HNM04 5 4 2 5 4 3 3 3 3 3 5
HNM05 1 3 2 4 3 3 4 4 3 3 4
HNM06 5 1 1 5 1 3 5 5 5 5 5
HNM07 1 5 2 3 5 5 3 1 1 1 1
HNM08 5 4 5 4 4 5 3 5 4 5 5
HNM09 4 3 1 5 4 5 3 2 2 2 5
HNM10 5 1 5 5 1 5 3 1 1 1
5
HNM11 4 5 1 4 5 5 4 2 3 3
5
HNM12 5 2 3 5 2 4 5 3 5 3
5
HUF01 5 1 1 4 4 4 3 2 4
2 4
HUF02 2 3 1 1 1 1 1 1 1
1 5
HUF03 5 1 2 4 3 5 4 3
3 2 3
HUF04 3 2 1 3 3 4 2 3
2 2 3
HUF05 4 3 1 2 5 3 3
1 1 1 5
HUF06 4 3 2 4 2 4 3 3
3 3 4
HUF07 4 1 1 5 4 4 4 3
2 2 5
HUF08 4 2 1 4 5 3 3
3 3 3 4
HUF09 5 1 1 5 5 5 3
3 4 1 5
HUF10 4 3 2 4 2 4 3
3 3 3 4
HUF11 4 4 1 4 3 4 2
1 1 1 2
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(Statements 1 through 11)
ID Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11
HUF12 3 2 5 3 2 2 3 3 2 2 5
HUF13 5 1 1 5 5 5 5 5 3 3 5
HUF14 5 4 1 4 5 4 4 2 2 2 5
HUF15 4 3 2 4 4 4 3 3 3 3 4
HUM01 4 1 3 4 3 4 3 3 2 2 5
HUM02 5 1 1 5 5 5 4 1 1 1 5
HUM03 5 3 2 4 4 4 3 3 4 3 5
HUM04 5 3 2 4 4 4 3 3 3 3 5
HUM05 4 3 1 5 1 1 3 3 4 1 1
HUM06 4 1 3 3 2 3 2 1 1 1 5
HUM07 5 1 3 3 2 3 3 1 4 3 5
HUM08 5 1 1 5 5 5 4 1 1 1 5
HUM09 4 3 2 3 2 3 3 4 4 3 4
HUM10 4 1 1 4 2 3 3 3 3 3 1
HUM11 5 2 1 4 3 4 4 3 3 3 5
HUM12 4 1 3 4 4 3 3 1 1 1 3
HUWI13 4 1 2 3 2 4 3 5 4 3 4
HUM14 4 2 3 3 2 4 3 3 3 3 5
HUM15 5 1 1 5 3 4 3 1 1 1 5
TNF01 5 2 1 3 5 5 5 4 4 3 3
TNF02 5 1 1 3 4 5 3 1 1 3 3
TNF03 5 2 1 4 5 4 4 1 1 1 4
TNF04 4 2 2 4 3 3 3 2 4 2 5
TNF05 5 1 1 4 3 4 5 3 2 4 5
TNF06 4 2 2 4 4 5 4 4 4 4 4
TNF07 5 1 3 5 5 5 3 1 1 1 5
TNF08 5 1 1 5 3 4 4 1 5 3 4
TNF09 5 1 1 3 2 5 4 1 1 1 4
TNF10 4 2 2 4 4 3 4 4 3 3 4
TNF11 1 4 2 3 4 2 2 2 2 2 4
TNF12 4 5 1 4 3 3 3 3 3 3 4
TNF13 3 2 2 2 3 3 4 4 3 4 4
TNF14 5 2 2 5 5 4 5 1 1 1 5
TNF15 4 2 3 4 4 3 4 2 2 2 4
TNF16 5 1 1 5 2 5 4 3 2 1 5
TNM01 5 1 3 2 2 2 2 1 3 1 3
TUF01 3 3 3 3 3 3 3 3 3 3 3
TUF02 5 1 1 5 2 2 3 1 2 2 4
TUF03 3 3 3 3 3 3 3 1 3 3 5
TUF04 4 3 3 4 3 5 4 3 3 3 4
TUF05 5 2 2 4 2 3 3 4 3 4 5
TUF06 5 3 1 4 4 4 4 4 3 3 4
TUF07 5 2 1 4 5 5 4 5 4 4 5
TUM01 4 1 2 3 4 4 4 4 4 2 4
TUM02 5 3 1 4 5 4 5 2 4 3 5
TUM03 4 3 1 4 4 3 3 5 3 4 5
MEAN 4.32 2.14 1.78 3.96 3.45 3.82 3.41 2.63 2.75 2.44 4.23
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(Statements 12 through 22)
ID Q12 Q13 Q14 Q15 Q16 Q17 Q18 Q19 Q20 Q21 Q22
HNF01 4 1 3 2 4 1 4 3 5 5 5
HNF02 2 5 2 4 4 3 4 4 4 4 4
HNF03 1 5 4 5 5 1 4 2 4 5 5
HNF04 2 4 3 4 4 4 4 4 3 4 4
HNF05 3 2 4 5 4 2 3 3 4 5 5
HNF06 4 1 3 4 4 4 4 3 3 4 5
HNF07 4 2 4 4 4 3 4 4 1 4 4
HNF08 2 4 3 4 3 3 4 4 4 4 4
HNF09 1 1 1 5 3 3 3 5 4 4 4
HNF10 5 5 5 5 5 4 4 1 5 5 5
HNF11 2 2 3 4 4 2 3 3 4 4 5
HNF12 1 3 4 4 4 2 4 4 4 4 4
HNF13 4 3 4 5 5 4 5 3 5 5 5
HNF14 5 2 5 5 5 5 5 5 5 5 5
HNF15 3 3 3 4 4 3 3 3 3 4 4
HNF16 5 5 4 5 5 3 5 5 5 4 5
HNF17 2 3 4 4 4 4 3 4 3 3 4
HNF18 1 1 1 1 3 3 4 5 3 3 3
HNF19 1 2 2 5 3 2 2 5 3 3 4
HNF20 1 5 3 5 5 1 4 2 4 4 5
HNF21 2 3 1 2 2 2 3 3 2 4 4
HNF22 1 1 4 3 5 4 3 3 5 5 5
HNM01 2 4 3 2 4 3 3 2 4 3 5
HNM02 4 1 3 5 5 3 4 5 4 5 5
HNM03 5 4 4 4 5 4 5 4 5 4 5
HNM04 3 4 3 3 4 3 4 5 5 5 5
HNM05 3 3 3 4 4 3 3 3 3 3 3
HNM06 1 1 5 5 5 5 5 5 5 5 5
HNM07 1 5 4 1 5 4 3 3 5 5 5
HNM08 3 1 5 5 4 4 3 4 3 4 4
HNM09 2 5 4 4 4 3 3 4 5 5 5
HNM10 5 1 5 3 5 1 5 4 5 5 5
HNM11 3 4 3 5 4 4 3 3 4 4 5
HNM12 3 4 4 5 3 3 3 4 5 5 4
HUF01 2 2 2 2 5 2 4 2 4 4 5
HUF02 1 4 1 4 1 1 1 5 1 3 4
HUF03 2 1 4 3 2 2 3 3 4 4 5
HUF04 3 2 3 4 4 3 3 3 3 3 3
HUF05 3 3 1 5 3 3 3 4 3 4 4
HUF06 2 1 4 4 4 4 4 3 3 3 4
HUF07 3 5 3 4 5 4 4 3 3 5 5
HUF08 4 2 4 3 3 3 3 4 4 4 4
HUF09 1 1 5 2 5 5 5 2 5 5 5
HUF10 3 2 4 4 4 4 4 2 5 5 5
HUF11 3 4 4 5 4 4 4 4 4 2 4
HUF12 2 4 3 4 4 4 3 5 3 4 4
HUF13 1 1 3 5 5 3 5 5 5 5 5
HUF14 5 4 3 4 4 2 4 4 4 4 4
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(Statements 12 through 22)
ID Q12 Q13 Q14 Q15 Q16 Q17 Q18 Q19 Q20 Q21 Q22
HUF15 3 4 4 4 4 3 4 4 4 4 4
HUM01 3 2 4 3 4 3 4 4 4 4 4
HUM02 5 1 1 5 5 1 4 5 4 5 5
HUM03 4 2 4 4 4 3 4 4 4 5 5
HUM04 2 5 4 5 5 3 4 4 4 5 4
HUM05 1 5 5 5 5 5 5 4 3 5 3
HUM06 1 1 1 5 4 1 3 4 1 3 4
HUM07 3 5 5 5 3 3 3 4 5 5 5
HUM08 5 1 4 5 4 1 5 5 5 5 5
HUM09 4 4 4 5 4 4 4 3 4 4 4
HUM10 4 3 4 2 5 3 4 4 4 4 4
HUM11 3 3 2 5 5 5 5 3 1 5 5
HUM12 1 4 3 4 3 1 4 4 3 4 4
HUM13 2 1 3 5 3 4 3 5 3 3 4
HUM14 2 4 3 5 4 3 4 3 4 4 5
HUM15 1 3 3 4 4 3 3 4 2 4 5
TNF01 4 4 5 5 5 4 4 3 4 3 5
TNF02 1 5 4 5 4 2 3 3 5 5 5
TNF03 3 2 2 3 4 4 4 4 4 4 5
TNF04 1 4 3 4 4 3 3 3 3 4 4
TNF05 2 4 2 4 5 2 3 4 3 4 4
TNF06 3 4 4 5 4 4 4 4 4 4 3
TNF07 1 5 1 5 5 1 5 2 5 5 5
TNF08 1 5 4 4 5 3 5 3 5 5 5
TNF09 1 5 3 3 4 1 4 3 5 4 5
TNF10 2 2 4 4 3 2 3 3 4 4 4
TNF11 2 2 2 5 5 2 4 3 3 4 3
TNF12 2 2 4 5 5 3 4 3 4 5 5
TNF13 2 3 3 4 4 2 2 4 3 3 4
TNF14 2 1 4 4 5 2 4 5 5 5 5
TNF15 2 4 3 5 4 4 4 4 4 4 5
TNF16 4 5 3 4 5 2 5 3 1 3 5
TNM01 2 3 3 5 5 3 2 1 5 5 5
TUF01 3 3 3 4 5 4 4 3 4 5 5
TUF02 4 2 2 3 4 2 2 5 4 5 3
TUF03 3 1 2 4 3 3 3 3 3 3 3
TUF04 3 3 4 5 4 3 3 4 4 4 3
TUF05 1 4 4 4 4 4 4 3 4 5 5
TUF06 1 2 3 5 5 5 5 5 5 5 5
TUF07 2 3 4 4 5 3 4 3 5 5 5
TUM01 2 4 4 5 4 2 3 2 2 4 4
TUM02 3 3 4 3 3 3 3 3 5 5 5
TUM03 3 4 4 4 5 3 4 2 3 5 5
MEAN 2.53 3.00 3.32 4.11 4.15 2.96 3.70 3.57 3.82 4.24 4.45
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APPENDIX C
DISTRIBUTION OF STUDENT RESPONSES
Statement Strongly
Disagree
(1)
Disagree
(2)
Neutral
(3)
Agree
(4)
Strongly
Agree
(5)
Total
(91)
1. Majoring in hospitality management will
help me commence a career in the
hospitality industry.
3 2 6 32 48 91
2. My friends influenced my choice to enroll
in a hospitalitymanagement course of
study.
35 22 24 6 4 91
3. If I had had higher grades in high school, I
would have majored in something else.
46 27 14 0 4 91
4. Hotel, restaurant and bar workers have
exciting and interesting jobs.
1 4 19 41 26 91
5. For as long as I can remember, I have
wanted to be a part of the hospitality
industry.
5 19 19 26 22 91
6. College provides the best formal education
for a job in the hospitality industry.
3 5 23 34 26 91
7. Travel agency workers have exciting and
interesting jobs.
3 7 42 28 11 91
8. My career advisor was helpful in my
decision to find out about hospitality
management courses.
27 11 30 15 8 91
9. School brochures were helpful in my
decision to seek a hospitality management
degree.
19 16 30 21 5 91
10. Career fairs were helpful in my decision to
find out about hospitality management
courses.
26 16 36 9 4 91
11. I prefer to major in a field that has many
career opportunities.
3 3 9 31 45 91
12. My family influenced my decision to study
hospitality management.
23 25 23 12 8 91
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Statement Strongly
Disagree
(1)
Disagree
(2)
Neutral
(3)
Agree
(4)
Strongly
Agree
(5)
Total
(91)
13. I decided after other college study that I
wanted to major in hospitality management.
19 17 16 23 16 91
14. It was easy to get straight answers to my
questions about this major from the college
staff.
8 9 29 36 9 91
15. At the end of the day, all I want to do is get
a good job.
2 6 10 35 38 91
16. Earning a degree in hospitality management
will help me become a senior manager in
the hospitality industry.
1 2 13 41 34 91
17. The advice ofmy hospitality industry
contacts influenced my decision to enroll in
a hospitality management course.
11 17 34 23 6 91
18. This course of study will help me become a
middle manager in the hospitality industry.
1 4 31 40 15 91
19. Experience in the workplace is more
valuable than a formal education.
2 9 32 31 17 91
20. If I do not get a job as a result of
completing this course, getting a formal
education will still have been worthwhile.
5 3 22 34 27 91
21. I chose the hospitality industry because I
believe it to be an expanding industry with
great opportunity for my personal career
growth.
0 1 14 38 38 91
22. I chose to seek a bachelor's degree rather
than other means of career training because
I believe that a bachelor's degree will
provide a better foundation for career
advancement.
0 0 9 32 50 91
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APPENDIX E
STUDENT RESPONSES to QUESTION 23
"The most significant factor in my decision to seek a bachelor's degree in hospitality
management was/is
(exactly as written)
Female UScab Hospitality
1 . The most significant factor was to obtain a full education and to be able to promote
in the field.
2 It was required in order to become a chef.
3. No response.
4. I want a job in the industry.
5. I need it in order to pursue my masters / 1 love people.
6. Because higher education is important to me.
7. Satisfaction in the work itself.
8. The industry is something I enjoy and I want as a career.
9. To obtain a full education in he field and to be able to demonstrate to my future
employer that I invested good time in seeking the knowledge in the industry.
10. I wanted a better opportunity to advance in my career in the future.
1 1 . Because it is a field that will allow me to deal with people.
12. No response.
13. The Bachelors will bring me greater opportunities towards being a respectable,
marketable manager/owner.
14. No response.
15. No response.
Female Not UScab Hospitality
1 . No response.
2. Getting a higher education, expand knowledge.
3. The get a higher degree and the possibility to make mymaster and then I could
teach what I am learning.
4. To get a better job.
5. In order forme to come successful in this industry and my career.
6. To help me to get a better job and enhance my career.
7. It's required to become a Pastry Chef/Chef.
8 No response.
9. No response.
10. My love and passion for this field of study and work.
1 1 . My drive for success, and the love for the industry.
12. Have better chance to startmy career in the industry.
13. No response.
14. To be better qualified for positions hat become available.
15. To get a good job.
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16. My brother influencedme in seeking HM major. This is a great, fun, exciting and
professional major. Yet to get the out of it, one needs experience, or a master
degree.
1 7. Getting a higher education in the industry.
18. To get job in this industry.
19. Getting a job in the hospitality field.
20. Working in the field as a regular employee gave me the strength to coming back to
school and pursue a degree in what I was doing.
21 . It was the cheapest HM degree program. However, it took me a few years to realize
that it was also the most poorlymanaged HM program.
22. That it helps me to be more prepare and better advance for the job market.
Female UScab Tourism
1 . To have higher education level, hopefully to help me get a job in my career.
2. No response.
3. Go to school for something.
4. I have 2 masters degree and chose THB to learn of travels I can take my group, how
to entertain and cater, and succeed.
5. That it will get me higher in my career, faster.
6. Better qualify for job in the industry.
7. Showed I have had a better knowledge of the hospitalitymanagement field and
experience.
Female Not UScab Tourism
1 . No response.
2. No response.
3. Travel and tourism will always be here.
4. Flexibility between departments.
5. That I enjoy being involved in anything that is in the industry.
6 To make my
parents'investment worth it.
7. The interesting and unique classes eg. wine, culinary, dining room.
8. That I want to work in this interesting field.
9. That I enjoy working with people.
10. Knowledge.
1 1 . No response.
12. The hospitality industry will be an expanding industry with great opportunity for
my persona; career growth.
13. To find a better job.
14. No response.
15. Because in todays society the higher the education the higher the pay.
16. My father.
Male UScab Hospitality
1 . No response.
2. Manage and own my own restaurant, and to be able to know and understand the
different level ofmanagement to be full-rounded.
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3. To be a step ahead of the pack and to acquire higher education.
4. I enjoy the industry.
5. To advance my career.
6. Cooked in the service. Decided to do it in school.
7. Higher learning.
8. To gain the knowledge and understanding that is given in hold a bachelor degree. I
expect as well having as excellent job and pay.
9. To provide the foundation for me to obtain a challenging, professional career in the
hospitality field.
10. Communicating is key in this industry and I am one that enjoys communications.
11. To get out of the kitchen and into an air-conditioned office! ! !
12. No response.
1 3 . Because I believe a BA will provide a better foundation for career advancement.
14. Personal / professional growth.
1 5 . Means more to me.
MaleNot UScab Hospitality
1. Knowledge!
2. Better education.
3. Because I would love to work as a professional in the culinary industry and later on
if luck would permit I would love to own a Restaurant or a B&B.
4. I want to work in an industry that is fast paced and exciting.
5. To work as a chef.
6. To become a chef.
7. Personal growth/Development Career decision/better foundation and
understanding of the industry Will consider going to graduate school to seek a
field of expertise.
8. I have loved to cook and please people thru food ever since I'm allowed to cook
and use the stove.
9. To become an executive chefwhile getting quality education.
10. A step to get to graduate school.
11. To have a formal education in the field.
12. Higher learning.
Male Uscab Tourism
1 . That the job market is very competitive.
2. My passion and drive to want to work in this field.
3. Get a good job more education on hospitality options.
Male Not UScab Tourism
1 . To get a job and be able to build a better foundation for career.
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